
Publication of the New Jersey Department of Community Affairs 

Put Shechun 

Og New Brunswick 

Assumes Top 
Bepurtment Post 

Patricia Q. Sheehan, mayor of New 
Brunswick for the past seven years, 
has assumed the post of Commis- 
sioner of the Department of Com- 
munity Affairs. 

Mrs. Sheehan, 40, succeeds Law- 
rence F. Kramer, former mayor of 
Paterson, who resigned in January to 
return to his family-owned brick 
business. 

A resident of New Brunswick, Mrs. 
Sheehan was elected mayor of that 
city in 1967 and re-elected to a four- 
year term in 1970 which would have 
expired at the end of this year. Until 
she assumed her new cabinet level 

post, she also served as a corporate 
relations administrator with the 

pharmaceutical manufacturer, John- 
son & Johnson. 

While mayor, Mrs. Sheehan served 
as co-chairman of the Human Re- 

sources Committee of the U.S. 

Conference of Mayors and as a mem- 
ber of the Conference's Board of 

Directors and Legislative Action 
Committee. She also'was a member 

of the Legislative Action Committee 
of the New Jersey Conference of 
Mayors. From 1970-72, Mrs. Sheehan 
served on the New Jersey State Tax 
Policy Reform Commission. 

The new commissioner joined 
Johnson & Johnson in 1963 as a 

compensation analyst and held that 
position until her promotion to cor- 

Patricia Q. Sheehan 

porate relations administrator in 
1972. 

Mrs. Sheehan holds an A.B. degree 
in history-government from Trinity 
College in Washington, D.C.- which 
she attended under a full academic 

scholarship. She is on a leave of 
absence from a master's degree pro- 
gram in education at Rutgers, the 
State University. Currently, she is 
serving on the Board of Regents of 
St. Peters' College in New Jersey. 

In 1971, Mrs. Sheehan received the 
Trinity College Founders Medal for 
Outstanding Achievement. In addi- 
tion, she is listed in Outstanding 
Young Women of America and Who's 
Who Among Women. 

A widow, the new commissioner 
lives with her three teenage children 
at 5 Llewe!lyn Place in New Bruns- 
wick. 

As Commissioner of Community 
Affairs, Mrs. Sheehan is responsible 
for overseeing a diversity of technical 
and financial aid programs carried 
out in the general areas of housing 
and urban renewal, human re- 
sources, local government services 
and state and regional planning. She 
also is a statutory member of a num- 
ber of state agencies and commis- 
sions. Included are such ex-officio 

positions as chairman of the New 
Jersey Housing Finance Agency and 
member of the Hackensack Meadow- 

lands Development Commission. 

3.301 !illion 
Nutrition Progrum 

Luunehed gor Elderly 

The Department's Office on Aging is 
administering $3.308 million in 1973 
federal Title VII Nutrition Program 
funds to 22 projects in the state. As of 
the end of March, 20 of these programs 
were in at least partial operation pro- 
viding an average of 2,700 hot meals 
daily to the state's senior citizens. 

The 20 programs already launched 
are operating out of 36 sites in all the 
counties but Warren. All the projects 
are expected to be functioning by June. 

The need tbr a Title VII Nutrition 

Program was uncovered in 1968 when 
Congress earmarked funds from Title 
IV of the Older Americans Act to re- 

search nutrition needs of senior citizens 

and run demonstration programs in the 
field of meals tbr the elderly. This study 
pointed out the need for improved 
nutrition, while it also demonstrated 
the need for congregate meals for senior 
citizens. In other words, meals provided 
b/v Title VII funds should offer an op- 
portunity tbr senior citizens to meet 
and socialize as well as provide a central 
point tbr distribution of social and 
rehabilitative services for the elderly. 

The 1968 tindings further deduced 
that elderly persons do not eat ade- 
quately for the following reasons: they 
cannot afford the proper foods; they 
lack the skills to prepare well-balanced 
meals; they have limited mobility; and 
their teelings of loneliness and rejection 
often inhibit them from obtaining 
nutritional meals. The Title VII pro- 
gram attempts to attack all four of 
these causes. 

Accordin. g to the Title VII legislation, 
the national goal tbr 1973, was to pro- 
vide 250,000 older Americans, particu- 
larly those with low incomes, with daily 
low-cost, nutritionally sound and 
satisfying meals in strategically located 
group settings where participants also 
can obtain rehabilitative and social 

services. Of the country's 28 million 

(CONTINUED on page 6) 



!nflredients: Determination, 
!ngenuitj & Cooperation 

Product: A Communitj Center 
For the Spanish 

In Buena 
A lot of determination, a little ingenui- 
ty, a handful of dedicated Spanish- 
speaking people and $30.000 in funds 
from the Department of Community 
Afthirs made a comnmnity center 
come true tbr the people of the Borough 
of Buena, a small town lodged between 
Hammonton and Vineland in Atlantic 
County. 

On August 5, 1970, a group of His- 
panic citizens from Buena got together 
with a concerned priest, Father Wil- 
liam Collins of Our Ladv of Victories 

Church, and fbrmed the Spanish- 
Speaking Peoples Community Center, 
Inc. for the purpose of building a much 
needed community center to serve both 
recreational and educational needs. 

Thev sought assistance from the De- 
partment's Division of Human Re- 
sources. and through the Division's 
Office of Program Development, thev 
were able to secure a $20,000 grant 
fbr the center. 

Buena, which is a migrant center 
during the summer, has fbw services 
geared towards the special needs of the 
Spanish-speaking people of the area. 
Approximately 16 percent of Buena's 
residents are Spanish-speaking, and 
this number increases substantialIv 

in the summer with the influx of mi- 

grants. 

An additional $10,000 was awarded 

to the residents t%11owing a three-year 
court battle which ensued over the site 

of the proposed center. The people 
didn't give np and under Father Col- 
lins' guidance. proceeded to win the 
battle tbr a zoning variance. Through a 
compromise with opposing forces, they 
settled on a good site which was ap- 
proximately one acre of land sold to the 
group by the Borough. 

Additional support came from the 
Princeton ['niversitv School of Archi- 

tecture, which designed the center as 
part of their curriculum. The center 
includes one large meeting room and a 
kitchen. The members of the com- 

munity center built the major part of 
the center themselves using their ex- 
pertise and the assistance of three 
Communitv Aft'airs interns. This made 

the Department's grant stretch further 
and enabled the people to build a better 
center. The tile floor, paneling and 
electricity were completely installed 

- -•' ' '• ' - • 

Father William Collins of Our Lady of Victories Church (left) and Richard Knight of the 
Department of Community Affairs tour the facilities of the Spanish-Speaking Peoples 
Community Center, Inc., in Buena, which the Department helped finance through its 
Program Development funds. 

by the members. 
Although the center was not offi- 

cially dedicated until March 10, the 
community began to put it to use 
earlier. Project Cool, which operates out 
of Atlantic County Community Col- 
lege, is bringing college to the people 
by conducting college credit classes for 
Spanish-speaking people at the center 
tbur nights a week. The courses began 
the last week in January and there are 

presently 42 students enrolled. During 
the first eight weeks, Puerto Rican 
History and the Principles of Sociology 
will be taught and during the second 
eight-week period, English and College 
St udv Skills will be conducted. 

If the participants in the program 
successlhlly complete 28 hours of study 
in this program, they will automati- 
cally receive a high school diploma 
without having to take the general 
equivalency examinations. In addition 
to this, they will have received credit 

tbr one tull year of college. 
The community center's bus service 

has been pu! into operation to bring 
Spanish-speaking people from Vine- 
land to the center to participate in the 
college courses at a charge of 30 cents 

per trip. 
Although this program is the first one 

to operate out of the new center, many 
more programs are in the making. The 
Spanish youth are scheduled to meet 
in the center to discuss and organize a 
social and developmental youth pro- 
gram. Father Collins is hopeful that a 
"middle vears" program can be devel- 
oped shortly tbr the parents. He is also 
planning a migrant program tbr the 
summer to meet some o! the needs and 

help solve some of the problems created 
in the area by the summer influx of 
migrant workers. 

According to Father Collins, the cen- 
ter is much more than just a com- 
munity center. [n addition to the 
Borough of Buena-Vineland, Ham- 
monton, Collings Lakes, Lake Ann and 
other nearby communities similar to 

Buena may use the fiacility and partici- 
pate in its programs. 

The center is available tbr the 

community's use lbr private parties on 
a donation basis to cover costs. Several 

dances and parties have already been 
held there. 

Father Collins and his group are not 
( ('ONTI.Yt 'ED on page 51 



leeting .lnalgzes Impact of Teaching on IVo,nen's Career Choices 
Noting the major role they play in shaping the career 
choic. es of young people, Ann Klein, commissioner of the 
Department of Institutions and Agencies, urged instruc- 
tors, school administrators and counselors to become 
aware of the "conceptions, biases and preconceptions they 
really transmit to students who come under their in- 
fluence," and to alter their teaching, administrative and 
guidance techniques, if necessary, to remove sex role 
stereotyping from the educational process. 

Klein made the remarks as the keynote speaker of a 
conference held at Douglass College in New Brunswick on 
"How Teaching the Humanities Affects the Career 
Choices of Women." 

The conference represented a "conscious-raising" effort 
aimed at encouraging individuals who deal directly with 
students to recognize existing sex role stereotyping and 
develop ways to eliminate it from the educational system. 
The all-day session was sponsored by the New Jersey State 
Commission on Women in conjunction with EVE (Em- 
ployment, Vocation, Education Opportunities for Women) 
of Kean College, and was funded by the New Jersey Com- 
mittee for the Humanities. . 

Speaking on "She is What She Learns," Klein said,•"lt 
is amazing that so often we accept as facts things that are 
really customs and mores." Pointing out the effects of 
certain cultural patterns that have been established within 
the school system over the years, such as predominance 
of males as administrators and females as teachers, she 
said, "What you see influences your aspirations; if you 
never see something, you won't consider it." 

She expressed optimism that recently passed state 
legislation, which prohibits public schools from discrimi- 
nating on the basis of race, color, creed, sex or national 
origin in admitting students to courses of study or activi- 

ties, will have a positive impact on equal opportunity in 
the school system. She said the new law, which she co 
sponsored while an assemblywoman, should help open 
up areas, such as cooking, auto shop and athletics, where 
students have been "traditionally funneled through on a 
sex-segregated basis." 

The group also was addressed by Jean Ambrose, assis- 
tant to the dean of Douglass College, who spoke on 
"Breaking Sex Role Stereotypes in the Humanities." She 
told the participants that "everything you say, do and 
think in the classroom, guidance office or administrative 
office reflects how you consciously or unconsciouslb 
think of women." 

While emphasizing the importance of curriculum con- 
tent, she also noted, "We communicate more to students 
than appears in the lesson plans. We have all undergone a 
lifetime of conditioning which has left us handicapped as 
regards our expectations of what women are, can be and 
are capable of." 

Ambrose noted some of the ways in which this "condi- 
tioning" is reflected in our language, history and litera- 
ture. Calling women the "invisible protagonists of 
history," she pointed out, for example, that one of the 
current high school history texts devotes several pages to 
the "importance of the sixth shooter in opening the west, 
while it dismisses women's suiTrage in one paragraph." 

As a part of the conference, a film, "Growing Up 
Female," was viewed, which illustrated how sex role 
stereotyping affects women at all stages of their develop- 
ment, from pre-kindergarten years to marriage and 
motherhood. In addition, 20 workshops were held on 
various aspects of career development, which included 
women in history, literature, politics, the classroom, and 
the business world. 



Fiscal 1973 Vlarks 

Year of Progress 
For Department 

Innovation and expansion of programs 
marked the activities of the Depart- 
ment of Community Affairs for fiscal 
year 1973. 

The Department, through the State 
Office on Aging, increased its projects 
for senior citizens from 30 to 76 during 
the past fiscal year. The New Jersey 
Housing Finance Agency, a quasi-in- 
dependent agency within the Depart- 
ment, approved mortgage loan com- 
mitments totaling $56,322,324 for 14 
housing developments containing 2,056 
units. And the Department began the 
administration of the state's $12 

million Safe and Clean Neighborhoods 
Program, designed to reduce crime and 

ions' 

clean-up neighborhoods in urban areas. 
These are a few of the highlights in 

the recently-published report, covering 
fiscal year 1973, which ended June 30. 
The 45-page report reviews the func- 
tions, programs, and accomplishments 
of the Department's four divisions, 
Human Resources, Housing and Urban 
Renewal, State and Regional Planning, 
and Local Government Services, and 
three quasi-independent agencies, the 
New Jersey Housing Finance Agency, 
the Hackensack Meadowlands Develop- 
ment Commission, and the New Jersey 
Urban Loan Authority/State Develop- 
ment Corporation. It also covers the 
activities of the New Jersey State 
Commission on Women and the Office 
on Women. 

The report, in addition to describing 
the Department's programs, presents 
charts on aid distribution, maps and 
other statistical information about the 

assistance programs. 
Some of the other highlights that 

are pointed out in the report are: 

(CONTINUED on page 6) 

Spanish Guide Issued on Age of Majority Law 
A Spanish translation of the "Guide to 18 Year Old Adulthood in New Jersey," 
a handbook prepared in English a year ago to inform New Jersey's new adults 
of their rights and responsibilities, has been released by the Department of 
Community Affairs. 

Some 25,000 copies of the Spanish version have been printed to help an 
estimated 50,000 Spanish-speaking young adults understand their new legal 
status under the Age of Majority Law which went into effect January 1, 1973. 
Since last year, more than 200,000 copies of the publication in English have 
been distributed to schools, youth organizations and other community groups 
throughout the state. 

The guide attempts to summarize the legal rights and responsibilities 
acquired by the state's 18-21 year old population in 22 different areas 
covered under the new law. The publication was originally prepared and 
written by the Department's Office of Youth Services in cooperation with the 
Governor's Office, and the State Departments of Transportation, Education, 
and Law and Public Safety, as well as the Division of Motor Vehicles. The 
booklet was translated into Spanish for the Department by Isabelle Meero- 
rich. 

In an effort to reach all Spanish-speaking young adults, the booklet will be 
distributed through community action agencies and other local organizations 
working with Spanish-speaking people. Copies of the Spanish "Guide to 18 
Year-Old Adulthoed in New Jersey" can be obtained free of charge by writing 
to the New Jersey Department of Community Affairs, Office of Public Infor- 
mation, P.O. Box 2768, Trenton, New Jersey, 08625. 

Decline Shown in Local 

Although total municipal expenditures 
in New Jersey for calendar year 1972 
showed a substantial increase over 

comparable expenditures in calendar 
1971, the rate of increase has slowed 
down by almost five percent, according 
to a Department of Community Affairs 
financial report. 

For calendar year 1972, expenditures 
of all municipalities rose to $1.161 bil- 
lion, a 7.7 percent increase over the 
$1.078 billion in 1971. Parallel expen- 
ditures in calendar 1971 exceeded those 

of 1970 by 12.5 percent. On the county 
level, expenses increased during the 
same period from $564 million in 1971 
to $651 million in 1972-a 15.4 percent 
increase. 

These figures are contained in the 
35th Annual Report of the Division of 
Local Government Services. The 678- 

page publication includes comparative 
financial statistics about all 567 munic- 

ipalities and 21 counties for the 1972 
calendar year. Additionally, the report 
indicates and describes the more than 

$1.1 million of retroactive payments 
utilized by one county and eight munic- 
ipalities under the "State and Local 
Fiscal Assistance Act of 1972," com- 
monly known as federal revenue shar- 
ing. 

The annual report is prepared from 
inlBrmation submitted to the Division 

Spending Rate of Increase 
by all localities in accordance with 
state law. Every municipal and county 
government is required to submit its 
annual budget, accompanied by sup- 
porting debt and financial statements, 
to the Division for review and approval. 

The report shows that the costs of 
all principal municipal services have 
risen or remained virtually constant, 
except for health expenditures which 
dropped 31.7 percent from $44.1 mil- 
lion in 1971 to $30.1 million in 1972. 
John F. Laezza, director of the Divi- 
sion, said the municipal health costs 
decline was related to the transfer of 

certain health programs from the 
municipal to state and federal juris- 
dictions. 

Other statistics listed in the report 
include: 

ß Local recreation and conservation 

expenditures held virtually constant 
with $45.1 million expended in 1972 
and $44.9 million expended in 1971. 
Counties, recording a 9.7 percent in- 
crease, spent $23.7 million tbr recrea- 
tion and conservation in 1972, com- 

pared to $21.6 million in 1971. 
ß General municipal government 

expenditures rose to $182 million in 
1972, a 30 percent increase over 1971's 
$140 million. Counties reported a 53.5 
percent rise in spending, from $48.4 

(CONTINUED on page 5) 



SPENDING from page 4 
million to $74.4 million. Full thnding 
of the federal Emergency Employment 
Act, included in general government 
expenditures, attributes to this high 
percentage increase, according to the 
report. 

ß Municipal public safety expendi- 
tures increased to $360 million, or 9 
percent higher than the $330 million 
spent in 1971. County expenditures 
rose 6 percent from $239 million in 1971 
to $253 million in 1972. County costs 
have increased to $72 million from $67 
million, showing a 7.5 percent rise. 

ß School, county and special district 
taxes rose from $1.7 billion to $1.9 bil- 
lion, an 11.8 percent increase. 

In addition to revenue and expendi- 
ture figures, the report contains com- 
parative data on the composition and 
size of the tax base and the indebted- 

ness of each local jurisdiction. This 
year's report also highlights the tbrm 
of government and the number of 
members on the governing body tbr 
each municipality. 

A table of equalized property tax 
rates tbr each community is also pro- 
vided, which permits ready compari- 
son of tax trends. These rates are cal- 

culated by multiplying the general tax 
rate by the ratio of assessed valuation 

to true value, and theretbre, indicate 
the tax rate which would be applied if 
all municipalities were taxed at a 100 
percent assessment, rather than at 
varied levels. 

In addition, the report contains 
special tables showing trends in reve- 
nues, expenditures, tax rates and debt 
amounts over the past l0 years; finan- 
cial ratings by two investment houses, 
Moody's Investors Service and Stan- 
dard and Poor; and a glossary of terms 
tbr those who are unfamiliar with 

municipal finance. 
Copies of the report at a cost of $10 

each are available from the Division 

of Local Government Services, P.O. 
Box 2768, Trenton, New ,Jersey, 08625. 

Women's Commission 

Gets $1,500 Grant 
The Neu' der.,e• State Commi.,'sion on 

Women has received a $1,5(10 grant 
[rom the .¾eu' der.,'ey Historicol Com- 
mission to prepare a histom' o[ the 
women o[ New der.,'ev a.s its Bicenten- 
nial project. 

The grant u'ill go to Elizabeth 
Steiner-Scott o[ Piscatau'ay, who cur- 
rently is compiling a bibliography on 
the history o[women in the state. 

Historical Sffmposium on Women Planned 
A historical symposium on the women 
of New Jersey will be held by the New 
Jersey State Commission on Women 
on April 27 at 10 a.m. in Hickman 
Hall, Douglass College, New Bruns- 
wick. 

The keynote address will be delivered 
during the morning session by Dr. Ger- 
da Lerner, a history prolessor at Sarah 
Lawrence College, who will discuss 
women's place in history. 

Three graduate students who each 
received grants from the Commission 
to prepare reports on the accomplish- 
ments of women of New Jersey will 
review their findings. ,Jean Miller of 
Englewood Cliffs and Martha Blauvelt 
of Princeton will read their original 
articles on early New ,Jersey women, 
which will be followed with comments 

bv Dr. Lois Banner of Rutgers Uni- 
versity. Elizabeth Steiner-Scott of 
Piscataway will make a progress report 
on the first bibliography on New ,Jersey 
women ever to be compiled. 

In addition, Perdita Huston, coordi- 
nator of women's participation for the 
American Revolution Bicentennial 

Administration, will speak on the 
national plans of women across the 
country to further the Bicentennial 
celebration. 

Tickets for the symposium are on 
sale at the Commission's Office on 363 

W. State Street in Trenton, 08625. The 
tickets, which are $4 each, will cover 

the cost of registration, the morning 
session and a three-course luncheon. 

Women Recognized 
A resolution establi.•hing April 1. 
1974 as "Majority Day "in recogni- 
tion of the role of women in society 
has been adopted by both houses o[ 
the State Legislature. The re.,olution 
acknowledged women have earned 
and roeriled public recognition o[ 
their efforts to .secure equality. 

Four Towns Share 

State Aid Grants 

For Urban Renewal 

A total of $243,000 in grants has been 
approved for urban renewal activities 
to the municipalities of Bridgeton, 
Burlington, Oceanport and Plainfield. 

The funds will be used to maintain 

successful projects in the municipalities 
attempting to preserve existing 
neighborhoods and the housing within 
them. The state grants come in the 
wake of cutbacks in federal categorical 
funding tbr such programs. 

The grant amounts and their use are 
as follows: 

ß City of Bridgeton. $60.01}{) to cover 
increased costs in relocation and capital 
improvements in its 27-acre urban 
renewal site bordered by Commerce, 
Broad, Mill and Pearl Streets. 

ß City of Burlin•on, $60,000 to use 
in the construction of rental housing 
in its Neighborhood Development Pro- 
ject encompassing eight blocks along 
the waterfront bound hv Wood, York 
and High Streets. The grant will release 
city funds presently budgeted as 
matching funds for the project. 

ø Borough of Oceanport, $23,000 to 
cover increased costs of its residential 

rehabilitation project in a 35-acre urban 
renewal area along Oceanport Creek, 
including the central business district 
and a residential area south of the 
business district. 

ß City of Plainfield, $100,000 to use 
in acquisition and relocation costs in its 
urban renewal area extending from 
Third to Fourth to New and Plainfield 
Streets. Included in the project is the 
rehabilitation of approximately 70 
homes. 

BI lENA [rom page 2 

stopping with just a center. From here, 
they hope to develop the grounds 
around the center to provide recrea- 
tional opportunities for the people. 
Basketball, volleyball, and football 
areas are being discussed. The borough 
is planning to landscape the center 
soon, and Father Collins mentioned the 
possibility of a vegetable garden also. 

According to Father Collins, "It's 
been a long, hard battle but the results 
have proved worth the eftbrt. We have 
great hopes tbr the future of this cen- 
ter." 



DEPARTMENT from page 3 
ß The New Jersey Housing Finance 

Agency, in fiscal 1973, had 21 multi- 
famil; housing developments opened 
for occupancy, representing 4,873 units 
and more than $150 million in new 

housing. In addition, construction 
was underway on 30 other develop- 
ments, which represented $125,575,000 
in short term construction financing. 

ß In other action to promote decent 
housing ibr all New ,Jersey residents. 
the Division of Housing and Urban 
Renewal initiated a program of 
registering new mobile homes to be 
built or sold in the state-to insure 

adequate health and .•afetv standards 
of construction. The Bureau of Housing 
Code Enforcement has been charged 
with this responsibility through the 
newly-passed l•'ni[brm Standards 
Code ibr Mobile Homes Act. 

ß In the area of planning, a Govern- 
ment Services section was organized 
bv the Division of State and Regional 
Planning to study and recommend a 
state policy ibr the development ot 
New Communities and to assist 

municipalities considering such a 
development approach. 

Also, the Hackensack Meadowlands 
Development Commission adopted a 
revised master plan for the protection 
and orderly development of the 19,730 
acre meadowland- tract in northern 

New Jersey. 
ß Another effort to assist local 

governments is represented by the 

revenue sharing unit set up bv the 
Division of Local Government Services 

to provide up to date inlbrmation on 
federal revenue sharing legislation to 
New Jersev's 588 local governments 
and insure their maximum participa- 
tion in the program. The revenue 
sharing unit, in effect, has become a 
liaison between Washington and the 
local governments. 

ß The Division of Human Resourbes 

awarded $535,585 in economic oppor- 
tunit)' grants to 24 communit> action 
(antipoverty} agencies and two other 
local nonprofit organizations, which 
attracted nearly $30 million in funds 
from federal and local sources. 

Copies of the annual report are 
available free of charge from the 
Office of Public Inibrmation, Depart- 
ment of Community Affairs, P.O. 
Box 9768, Trenton, New Jersey 08625. 

NUTRITION from page l 

citizens over age 60, approximately 3•'- ' 
million could benefit from nutritional 

and supportive services. Title VII is 
aimed at alleviating the numbers in 
this target group. 

The main emphasis is on the group 
meal as opposed to the meals on wheels 
program which brings meals to dis- 
abled senior citizens. It is the philoso- 
phy of the New ,Jersey Office on Aging 
as well as the Title VII Nutrition Pro- 

gram to bring as many of these older 
Americans to group meals as possible. 
According to Rita Marie Rondum of 

the Office on Aging, "Even a blind or 
disabled senior citizen should be en- 

couraged to get out to the congregate 
meals provided by this nutrition pro- 
gram. It's excellent therapy for most 
and provides them with the opportu,fi- 
tv to communicate with others and 
receive intbrmation on services and 

programs available t o them." 
New Jerse• has been one of the most 

innovative states in finding the most 
able sponsors tbr their nutrition pro- 
grams. according to ,James J. Pennes- 
tri, director of the Office on Aging. 
Although the federal money lbr 1973 
was not released until August 25 of that 
year, the Office on Aging staff lined up 
22 spon.•ors and processed all the con- 
tracts by December 15 to meet the 1973 
deadline of the program. The sponsors 
range from such diverse groups as 
school districts, vocational-technical 
schools, city and county governments, 
YMCAs', community action agencies, 
the Salvation Army and churches. In 

t•ct, New ,Jersey is the only state to 
run a nutrition program through a 
county communit3 college. Gloucester 
County runs a nutrition program 
through its community college and. to 
date, it has been one of the most 
successful. According to Rondum, the 
senior citizens are building up a rap- 
port with the ,,tudents. 

According to Pennestri, the program 
seems to be successful in New Jersey 
and all the other nutrition programs 
should be in operation soon. 
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State of New Jersey 
COUNTY OF MIDDLESEX 

A Statement of the determination of the • •c/s/•-/ •z.•',•/• relative 
to an Election held in the County of Middlesex on the ,.•','/ day of •'•• 
in the Year of Our Lord One Thousand Nine Hundred and•.•½e'$/• ••'œfor 
the l•lection of 

The said C&•,e/< did determine that at the said Election 

was duly elected •7'•• CO••/ /•• •)t• f/••• 
•o, the, J••ff••• •-/ C ••.,/ Couty of Middlesex, State of New Jersey. 

• •n •r•hB •rtif•. t•t the foregoing •s a true,/.tt ..d correct statement of the •term•. 
tion of the • •• ••-• as filed in the office of the County Clerk of the County of Middlesex. 

;•n Witness Whereof. t have hereunto set my had this •'// 
day of -•s/• in the year o! Our Lord One Thousand Nine Hundred and 

County Clerk 
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Roseburg 
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Spartanburg 
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Texas 
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(214) 742-2120 
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Washington 
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Spokane 
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Huntington 
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POCKET GUIDE FOi TODAY'S INVESTOR 

For the guidance of our clients, we present 

our preferences in stocks and bonds, grouped 

to permit easy selection of issues appropriate 

for individual objectives. 

As a program should be designed for each 

investor, it is not possible to set up a general 

standard. We therefore urge clients to con- 

sult frequently with their Registered Repre- 

sentatives. Moreover, advice can always be 

o,b_tained fro,m our Investment Department in 
New York. 

Additional information on any of the com- 

panies mentioned in this report is available 

upon request. The information presented here 

is taken from sources we believe to be reliable, 

but which we can in no way guarantee. 

A PORTFOLIO OF DEPRESSED ISSUES 

We have selected a group of securities which are selling substantially below their historic highs, and 

which appear to be poised for a strong upward move. 

Earnings 
Per Share 1960- 

Recent Ind. 1971 1972 1972 

Stock Price Div. Actual Est. Range Yield 

Central Hudson Gas & Electric .......... 24 $1.52 $2.64 $3.00 43-19 6.3% 

Cluett, Peabody & Co .................. 19 0.90 1.17 1.65 39-8 4.7 

Dan River Inc ......................... 11 -- d. 0.51 0.70 38-6 Nil 

Goodrich, (B. F.) Co .................... 31 1.00 2.06 2.95 66-20 3.2 

Grant, (W. T.) Co ...................... 47 1.50 2 51 a 2.55 a 59-9 3.2 

Orange & Rockland Utilities ............ 17 1.20 1.04 1.20 35-14 7.1 

Swift & Company ..................... 35 0.70 2.66 b 2.95 b 45-16 2.0 

West Point-Pepperell ................. 30 1.00 1.31 c 2.15 Pc 64~16 3.3 

Fiscal years ending January 31, 1972-73. 
Fiscal years ending October 31, 1971-72. 
Fiscal years ending August 31, 1971-72. 
Deficit. 

Preliminary. 



HARRIs, UPHAM & C ø- 

Selected Bonds for Investment 

S. & P. Current Recent Yield to Current 
Rating SHORT TERM ISSUES Call Price Price Maturity Yield 
-- *U.S. Treasury Notes 

5s/8's, 8/15/74 ........ NC 100 5.6% 5.6% 
A General Electric Credit 

6%'s, '77 ............ ** 1001/2 6.5 6.6 
AAA *Southwest Bell Tel. 

7's, '78 .............. ** 102 6.6 6.9 
LONG TERM ISSUES 

AAA *Exxon S/F Deb. 
61/2's, '98 ............ 1051/2 96 6.8 6.8 

AA *Consumers Power 

7%'s, '99 ............ 106.84 102 7.5 7.5 
AA *Philadelphia Electric 

7a/4's, '00 ............ 1061/2 104 7.4 7.5 
AA Phillips Petroleum 

7%'s, 2001 ........... 106.84 104 7.3 7.3 
AAA Texaco, Inc. 73/4% 2001.. 107.44 107 7.2 7.2 
* Legal for Savings Banks in New York State. 

** Callable at par in 1977. 

Selected Convertible Bonds 
S. & P. Cony. Stock Bond Current 

Ratings Price Price Price Yield 
BBB Allied Stores 41/2% '92. 44.50 38 89 5.1% 
NR Chase Manhattan 

47/8% '93 ............ 55.00 58 109 4.5 
BB Offshore Co. 5's, '92 ... 37.50 35 100 5.0 
A Pfizer, Inc. 4's, '97 ..... 47.50 43 111 4.1 
A Rochester Telephone 

4%% '94 ............ 46.00 55 122 3.9 
AA Std. Oil (Indiana) 

5's, '96 .............. 70.50 85 123 4.1 
BB Will Ross, Inc. 51/4% '89 52.75 45 105 5.0 

Convertible Preferred 
Cony. Recent Price Ind. 

Feature Corn. Pfd. Div. Yield 

Dresser Inds. $2.20 Cure. A .. 1.01shs. 44 46 $2.20 4.8% 
Household Finance $2.50 Cum. 1.50 40 64 
Pet, Inc. $0.80 Cum .......... 0.55 36 20 
•Tenneco, Inc. $5.50 Cure .... 3.73 29 108 
Travelers Corp. $2.00 Cure... 1.10 43 51 
Union Oil of Calif. $2.50 Cum. 1.30 38 51 

Selected Preferred Stocks 
Call Recent 
Price Price 

Detroit Edison 7.68% Cure ..... 108 104 
General Motors $5.00 Cum ..... 120 78 
Genl. Tel. of Florida 

$1.30 Cum. B ............... 263/4 19T 
Northern States Power 

$3.60 Cure .................. 1033/4 50T 
Pacific Gas & Electric 6% Cure.. NC 21 
T Traded in Ten Share Units. 

2.50 3.9 

0.80 4.0 

5.50 5.1 
2.00 4.0 

2.50 5.0 

Ind. 
Div. Yield 

$7.68 7.0% 
5.00 6.4 

1.30 6.8 

3.60 7.2 
1.50 7.1 

Investment Calibre Stocks for Income 

Approx. 
Recent Ind. 1972 

Over 35 Price Yield Div. Range 

General Motors Corp... 82 5.4% $4.45 85-71 
Chemical New York 

Corp ............... 54 5.3 2.88 60-48 
American Brands ...... 45 5.1 2.29 49-40 

First Wisconsin Mortgage 38 7.2 2.75 38-25 

Peoples Gas Company .. 37 5.8 2.16 39-31 

35-25 

Puget Sound Power & 
Light ............... 33 6.0 1.98 34-28 

BT Mortgage Investors.. 32 9.1 2.90a 38-24 
American Electric Power 31 6.0 1.80 32-26 

Federal-Mogul ......... 29 6.2 1.80 33-27 
Northwestern Mutual 

Life Mtg ............ 27 6.1 1.65b 27-22 
New England Electric 

System ............. 26 6.2 1.62 27-23 
Gulf Oil Corp.* ........ 25 6.0 1.50 30-22 

Pacific Lighting ........ 25 6.7 1.68 36-23 

Under 25 

Duquesne Light ....... 24 6.9 1.66 26-23 
Rochester Gas & Electric 23 5.2 1.20 c 26-20 

Virginia Electric & 
Power .............. 23 4.9 1.12 23-17 

Washington Water Power 23 6.1 1.40 24-21 
Oklahoma Natural Gas.. 20 6.2 1.24 22-18 

Niagara Mohawk Power. 18 6.3 1.14 18-15 
NL Industries ......... 16 6.3 1.00 17-12 

2United Corp .......... 9 6.0 0.54d 10-9 

Fiscal year ending September 30, 1973 Est. 
Fiscal year ending March 31, 1973 Est. 
Plus stock dividend. 

Co. usually declares an extra. 
Stock currently in Registration. 

Conservative Appreciation 

The issues in the list below may be purchased by an 
investor seeking long term growth. 

Earnings 
Recent 1972 1973 

Over 50 Price Est. Est. 

International Business 

Machines .......... 384 $11.00 $12.25 

Xerox Corporation .. 150 3.15 3.50 

Squibb Corporation .. 100 3.20 3.55 
Emerson Electric ..... 94 2.70a 3.00a 

Chesebrough-Ponds .. 85 2.20 2.40 
Standard Oil (Indiana) 85 5.30 5.65 

Minnesota Mining & 
Mfg ............... 83 2.15 2.35 

Standard Oil of Calif.. 78 6.40 6.85 

Caterpillar Tractor ... 67 3.25 3.75 
Wells Fargo Co.* ..... 55 4.05 4.50 

Owens-Corning- 
Fiberglas .......... 53 2.15 2.85 

Approx. 
1972 

Yield Range 

1.4% 427-332 

0.6 172-121 

1.6 110-81 

1.3 96-77 

1.3 85-56 

2.8 85-61 

1.2 87-74 

3.7 78-54 

2.1 68-47 

3.1 59-39 

1.5 58-44 

30-50 

American Hospital 
Supply ............ 49 

Deere & Company .. 45 
Owens-Illinois ....... 44 

Pfizer, Inc ........... 43 

Florida Power & Light 42 

Phillips Petroleum ... 40 
Winn-Dixie Stores ... 39 

Sybron Corp. •'1', ..... 35 Sterling Drug ........ 341 
Jim Walter Corp ..... 33 ! 
Cyprus Mines ....... 32 

1.00 1.15 0.6 55-38 

3.55 3.75 2.5 46-35 

3.90 4.25 3.2 55-41 

1.50 1.65 1.6 46-37 

2.75 3.00 2.6 42-28 

2.10 2.25 3.3 40-26 

1.98b 2.15b 3.1 39-33 

•1.60 i •'.85 1.8 40-30 
1.15 1.25 1.6 39-30 

2.49c 2.75c 1.6 42-25 

3.20 3.50 3.1 39-30 

Under 30 

Scovill Mfg .......... 29 2.20 2.50 
Crown Cork & Seal .. 26 1.55 1.70 

U.S. Freight Company 26 2.15 2.40 

Munford, Inc ........ 14 1.18 1.40 

Fiscal years ending September 30, 1972-73. 

Fiscal years ending June 30, 197•-73. ., . , 
Fiscal years ending August 31, 1972-•3: A]"'I 
Stock currentl)• in Registrationl 

2.6 33-27 

Nil 27-19 

5.4 35-26 

1.7 20-13 

Aggressive Appreciation 

The issues in the list below are suitable for investors 

who are able to take above average risk 

Earnings Approx. 
Recent 1972 1973 1972 

Over 50 Price Est. Est. Yield Range 

Masco Corp ......... 59 $1.20 $1.50 0.3% 66-26 

30-50 

Holiday Inns ........ 44 

Rowan Companies ... 43 

•'Milton Bradley Co... 38 

Bath Industries ...... 37 

Morse Electro 

Products .......... 35 

1.45 1.60 0.6 56-36 

2.45 2.75 0.7 48-32 

1.60 1.80 1.0 48-34 

2.70 3.10 0.5 46-32 

1.48a 1.95a Nil 41-26 

Under 30 

Howard Johnson .... 29 

Sun Electric Corp .... 28 

Intl. Chemical & 
Nuclear ........... 24 

Northrop Corp ...... 22 

Reading & Bates ..... 22 

Mobile Home 
Industries ......... 17 

Helme Products ..... 15 

Stanray Corp ......... 15 

0.90 1.02 0.6 29-23 

1.40b 1.70b 1.4 38-24 

1.35c 1.55c Nil 37-18 

2.60 3.10 4.5 28-21 

1.01e 1.20e 1.1 33-19 

1.12d 1.33d 0.6 34-14 

1.65 1.85 2.7 25-14 

1.45 1.75 2.7 22-14 

a Fiscal years ending March 31, 1972-73. 
b Fiscal years ending Octobe• 31, 1972-73. 
c Fiscal years ending November 30, 1972-73. 
d Fiscal years ending August 31, 1972-73. 
e Fiscal years ending September 30, 1972-73. 

1 Henry U. Harris, Jr., a Harris, Upham Director is a Director of 
Tenneco, Inc. 

2 Leo F. Daley, a Hams, Upham Director is a Director of United 
Corp. and Milton Bradley Co. 

Messrs. Harris and Daley, and other Officers and Directors of 
Harris, Upham may from time to time have a position in one or 
more classes of the securities of the three aforementioned 

companies. 

All Prices as of November 17, 1972 
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active chamber means 

growing firms 
and a 

prosperous community 
Career Development Center, 
South Brunlswick High School 

John C. Dolph, Co. 
Monouth Junction 

Errickson and Skillman Insurance, 

Dayton 
Roy E. Etsch, Inc., 

Jamesburg 
Huff & Moran•, Counselors at Law, 

New Brunswick 

William Kerwin, Inc., 
Jamesburg 

Charle,'s Klatskin Co., 
T'eterboro 

Mike's Plumbing and Heating Co., 
Jamesburg 

Nova Realty, 
Jamesburg 

F. T. Peterson Co., 
Princeton 

The following firms have recently joined the Raritan Valley Regional Chamber 
of Commerce, and one of its Affiliates: The Southern Middlesex County 

Chamber of Commerce or the City of New Brunswick Chamber of Commerce. 
Previous members, administrators, and staff would like 

to welcome them to the RVCC. 

o F C 

'• Raffino Knits, Corp., 
•, Jamesburg 

•'• Henry M. Sager, 
• New Bunswick 

O Sir Speedy Instant Printing 
New Brunswick 

Snelling & Snelling 
•> New Brunswick 

I'" South County Realty Co., 
Jamesburg 

ß State Theatre, 
New Brunswick 

LU Stoller Industries, 
Monmouth Junction 

o 
The Strawberry Patch, 

•' New Brunswick 

•/ The Thrift Shop, 
• New Brunswick 

W AL KING ALONE 

If e•very businessman walked alone down the 

path• of private enterprise 

and turned his back on the problems of business 

in general 
thene wouldn t be a Chamber of Commerce 

There might not be any business. 
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U.S. Chamber 

speaks on 
Public Broadcasting 
Speaking on behalf of the Chamber of 
Commerce of the United States, Dr. 

Carl Madden, Chief Economist, stated 

recently that current broadcasting 
tends to be critical of the competitive 

enterprise system. He appealed to the 
Board of the Corporation for Public 
Broadcasting to develop programs 

which promote economic understand- 

ing. 
"While some of this criticism may be - 

justifiable", he said, "it is a disservice 
on the part of educators--whether in 
the schools or in the media--whenever 

they fail to put problems, events and 

issues into reasonable perspective" 
Dr. Madden noted that the Corporation 

for Public Broadcasting, organizers of 
the open forum the first of its kind, has 
a responsibility to help the U.S. public 
underst•Jnd not only the nation's eco- 
nomic institutions but economic devel- 

opments.at home and abroad." 

It's Your Taxes 

They're Spending! 
According to the U.S. Department of 
Commerce, the cost of food, clothing, 
household operation and automobiles 
was $358..0 billion in 1972, which was a 

NATIONAL BUSINESS TRENDS 

hefty increase of $30.4 billion from the 
$327.6 billion Americans spent on 
these items in 1971. 

But one item has gone up more than all 
these items combined, and that is the 

cost of government at all levels, feder- 
al, state and local. From 1971 to 1972 

the cost of government increased from 
$340.2 billion to $370.9 billion or by 
$3O.7. 

The increase in the cost of govern- 
ment during this period was $360 mil- 
lion greater than the major cost of living 
items. 

Isn't it time we did something to con- 
trol not only the cost of the necessary 
items we buy everyday but also the cost 
of government? 

Social Responsibility: 
A Challenge for 
Business 

By 
Arch Booth 

Chief Executive Officer 

Chamber of Commerce 

of the United States 

Increasingly, the businessman is being 
{old by his critics--and even some of 
his friends--that merely serving the 
consumer and obeying the law is not 
enough; that he must go beyond that 
into some kind of positive action to im- 

prove society. 

Housing Starts Down 27.3% 

Economic Indicator 

Population (millions) 
*Gross National Product (billions) 
*Consumer Expenditures (billions) 
*Spendable Income (billions) 
*Personal Saving (billions) 

Savings as Percent of 
Spendable Income 

*Net Farm Income (billions) 
*Corporate Profits as Percent 

of Gross National Product 
*Industrial Production (1967-- 100) 

Latest Year Percent 

Figure Ago Change 

210.8 209.5 q- 0.6% 
$1,304.0 $1,166.5 q- 11.8% 
$ 813.4 $ 734.1 .1.10.8% 
$ 890.9 $ 800.9 411.2% 
$ 53.4 $ 45.8 q- 16.6% 

6.0% 5.7% 
$ 25.5 $ 19.3 .1.32.1% 

5.5% 4.6% 
127.4 117.6 q- 8.3% 

*Housing Starts (thousands) 1,763 2,426 -- 27.3% 

*Employment (millions) 
*Percent Unemployed 

Factory Hourly Earnings 
Consumer Prices (1967--100) 

ß Consumer Credit Outstanding (billions) 
*Unit Labor Costs in the 

Private Economy (1967--100) 
Gross Federal Debt (billions) 

*Seasonally Adjusted Annual Rate 

Chamber of Commerce of the United States 

85.1 82.3 4 3.4% 
4.8% 5.5% 

$ 4.13 $ 3.86 q- 7.0% 
135.5 126.2 -F 7.4% 

$ 172.0 $ 147.6 ,1,16.5% 

130.9 125.7 -F 4.1% 
$ 472.4 $ 446.1 q- 5.9% 

November 1973 

Many businessmen are quite willing 
to make the effort, but the problems 
that crop up on the way from the glib 
generalities to the prickly specifics 
would try the wisdom of a Solomon. 

1. Who decides? What one man 

calls "socially responsible," another 
may not. 

2. Who pays? One of the most dura- 

ble myths of our society is that big cor- 
porations "have" a lot of money. It's 
more correct to say that they use a lot 

of money. Most of what comes in goes 
right out again to pay wages, salaries 
and the other costs of production. 

3. Who may be hurt? A big corpora- 
tion usually cannot start making a prod-. 
uct or service available at a discount to 

a worthy group without competing un- 
fairly with the other businesses that 
serve the same market. Further, the 

anti-trust laws prohibit companies from 
getting together to try to prev'eht such 
trouble. 

Not so simple after all, is it? Never- 
theless, there are still some things that 
businessmen can do, and are doing. 

First, the corporate leader should 
seek out opportunities to pursue both 
corporate and social goals simulta- 
neously. For instance, the company 
having difficulty getting skilled workers 
might help itself and others by providing 
free training for minorities. 

Second, there are some things-- 
such as the location or design of a new 
plant--that may make a big difference 
to a community and relatively little dif- 
ference to the corporate balance sheet. 
Businessmen must make every effort to 
conside, the community interest in 
these cases. 

Finally, while there is not a limitless 

amount of philanthropic money avail- 
able, there is some--roughly what a 
company might budget for charity and 
public relations anyway. The trick is to 
employ this money in such a way that 
its beneficial effect is multiplied. 

National Chamber 

Says Clean Air Act 
Needs Changes 
in testimony before the House Sub- 
committee of Health, the National 

Chamber emphasized that setbacks-- 
or even a "Major public backlash 
against environmental concerns"-- 

must be avoided. 

According to National Chamber 
speakers, five major changes in the 
Clean Air Act of 1970 are essential if 

the nation is to avoid "severe economic 

and social dislocations not commensu- 

rate with environmental benefits." 

John J. Coffey, senior associate for 
natural resources and environmental 

quality, reported the consensus of local 

and state chamber executives following 
a series of meetings sponsored by the 
Chamber. Officials at these meetings 
expressed the business viewpoint that 
"some of these (environmental) mea- 
sures, enacted after emotional ar- 

gument rather than rational debate, 
must now be reviewed within the total 

environmental context." 

Specific amending concepts to the 
Act the Chamber urged would: 
1. Reverse recent court decisions es- 

, 

tablishing nondegradation as a na- 
tional policy; 

2. Re-examine the requiring of severe 
transportation controls to avoid 

major economic and social disrup- 
tions; 

3. Prevent the Act from overriding es- 
tablished and future land use mech- 

anisms; 

4. Require state and local govern- 
ments to provide jurisdiction for 

adopting standards/schedules more 
stringent than the Act requires, and 

5. Improve the manner in which the 

Environmental Protection Agency 
carries out its responsibilities under 
the Act. 

At the same time the Act was under 

co. nsideration, the Chamber strongly 
supported major provisions to establish 

national air quality standards, Mr. Cof- 

fey reminded the House group. 
However, the business community 

feels the nation has reached a point 
"where we must question the wisdom 

of proceeding with the implementation 
schedule outlined in the present law," 
which fails to take into concern total 

environmental needs: physical, social 
and economic 

Highland Park Chamber Meets With RVRCC 
Highland Park Chamber of Commerce 

members met recently with the Execu- 

tive Staff of the Raritan Valley Regional 
Chamber of Commerce to discuss re- 

newed interest by the business commu- 
nity for more activity. 

A twenty minute slide program was 
presented by RVRCC Executive Vice 

President, Bradley N. Stanton, which 
was followed by a session to aid the 
businessmen and women in determin- 

ing some of the areas of Highland Park 
which need attention. 

The Raritan Valley Regional 

Chamber of Commerce executives'ex- 
plained the "Affiliation Agreement" 
which points out how the advantage of 
"Professionals" will make the re-activi- 

tated Highland Park Chamber of Com- 
merce more effective. 

This new surge of interest is being 
sparked by Dr. Stuart Kahn, a well- 

respect. ed Highland Park Dentist. 
Additional meetings between the 

HPCC and the RVRCC will be held this 

month to further explore possible affi- 
liation between the two groups. 

Highland Park Chamber of Commerce, from left to right: Dominic Cerminaro, Richard 
F. Simons, Mike Creed, William Wolf, Janet Creed, Jerry English, Esta Wolf, Bill Wolf, 
Stuart Kahn, Marke Lohner, Max Mucha, and Gil Marshall. 
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Patricia Q. Sheehan 

Mayor 

City of New Bruns wick 

James W. Hughes and 
Franklin J. James 

Hughes, Assistant Professor of Urban 
Planning, Livingston College. James, 
Economist, Rutgers Center for Urban 
Policy Research. 

Collaborating authors: Modeling State 
Growth: New Jersey, 1980 

Henry C. Wallich 
Seymour H. Knox 
Professor of 

Economics, Yale 

Uni.versity (former 
member, Council of 

Economic Advisers, 1959-60). 

PERSPECTIVE ON '74 
"The culmination of the efforts of 

many people and many groups within 
the city during 1973 brought New 
Brunswick a renewed vitality and 
helped it to achieve many important 
goals. We hope t•o see the material- 

ization of land transactions encouraged 
by last year's Industrial Tours to bring 
in some additional ratables for the city. 

During this new •,ear, I anticipate the 
fruitation of the wo,'k being done by the 
Mall Task Force Committee in the 

Hiram Street area of the City, in addi- 
tion to the possible: breaking of ground 
on a new Plaza Offi(ce Building. 

With 1974, the (city is beginning an 
expanded Safe and Clean neigh- 
borhood program, and we foresee the 
possibility of the anlnexation of the pro- 
fessional office buil,ding and parking fa- 
cilities affiliated wilth Middlesex Hospi- 
tal. 

This is a year that requires organiza- 
tion and unity to ac(complish long range 
goals that require innmediate decisions. 

I feel New Brunswi(ck is ready to make 
these decisions." 

4 Commerce Janua•ry 1974 

HUGHES: "Given the constraints of 

the energy crisis, I think the momen- 
tium of the times that we have docu- 

mented is such, that 1974 will continue 

to reflect the vast growth that we have 
forecast until 1980. Many of the deci- 
sions that will effect 1974 have proba- 
bly been made, which will maintain the 

basic dynamics in effect inspire of the 
energy crisis. It will take substantial 

amounts 'of time before we will see any 
shift, dependent upon the continuation 

of the ene. rgy crisis." 
JAMES: "There is much uncertainty 

about the duration and severity of the 

fuel shortage, in that people might be- 
have more cautiously over the next 

year or two. Unless the fuel shortage is 

extremely severe in the long term, I 
don't forsee any basic change in the 
pattern of. the county or the nation. I 
think there is much uncertainty about 

the fuel crisis: what caused it, how long 
it will last, and what will be necessary in 
order to eliminate it." 

"In 1974, our most important prob- 
lem is likely to be how to curb inflation 
in an economic context that may well 
be one of recession. We shall need a 

combination of fiscal and monetary re- 
straint, wage and price restraint, and 

successful maintenance of high pro- 
ductivity growth in order to halt inflation 
in 1974 if it can be done at all. 

"Over the longer run our most impor- 
tant problem is likely to be the reconcil- 

iation of the demands of a growing 
economy with the problems of the envi- 

ronment, including limitations on avail- 

able energy resources. Our handling of 
tl•e problem so far has not been realist- 
ic. We have imposed too many restric- 
tions and we have not been sufficiently 
active in developing alternative routes 
along which the country could move. If 
we fail, the U.S. will find itself falling 
behind and going down in the world at a 
more rapid pace than we have been 

doing do far." 

Commercial Insurance Pension Plans 

O'Connell & Salisbury 
390 George Street 

P.O. Box 510 

New Brunswick 

545-008O 

Insurance Consultants 

Raymond J. Saulnier 

Professor Emeritus, 

Barnard College, 
Columbia University 
(Former Chairman, 
Council of Economic 

Advisors, 1956-1960) 

"Through 1974, the most important 
economic problem for the United. 

States will be to adjust expansion rates 
downward to a speed consistent with 
potentials, without going too far on the 
downside, and without at some point 
resorting to expansionary policies that 
will ultimately promote even higher in- 
flation rates than currently in prospect. 

"Over the longer run, problems will 
be (1) controlling inflation; (2) over- 
coming serious shortages of energy, 
grains and metals; (3) avoiding a 
chronic discouragement of private in- 
vestment; and (4) keeping a veritable 

flood of liquidity (generated la.'gely by 
U.S. balance of payments deficits) 
from seriously impairing international 
economic relations." 

John H. Froude 

Assemblyman, District 
7B (Middlesex) 
South River, N.J. 

Peter Daly Campbell 
Freeholder Dlrector 

Board of Chosen Freeholders 

M•ddlesex County 

"The future well-being of our state 
depends upon the total reform of our 
tax structure. We must eliminate the 

excessive burden of the property tax 
and provide relief for our senior citi- 
zens. 

"1 consider this tax reformation as 

the key to providing a thorough and ef- 
ficient education for our youth, the pro- 
tection of our environment, and the 

economic growth necessary to provide 
for our needs." 

"1 am most optimistic about Middle- 
sex County in the coming year. Our 
growth will continue as predicted. 

My only caution is that all levels of 
government must address themselves 

to planning for the future. We must 
direct our attention in the areas of 

transportation, health care, housing, 
preservation of open space, etc., so 
that the growth will be balanced." 

Introducing 
A New Idea... 

Economy Offices 
and Showrooms 

The American Ofhce Mall •s dedicated to the 
proposition that all you need to run your business •s 
your briefcase, we take care of the rest. A low monthly 
rental for office, showroom. or desk space. starting at 
$].25 00. rents a luxury office •n plush surroundings 
with all these convemences: 

ß 

Includes: Services Available: 
o Cho•cp of Panehng/Carpetmg o Computer Typing 
o Furniture o Sales Management Personnel 
o Conference Rooms o Copying 
o Receptionist o Mall &.Messenger Service 
o Telephone Answering Service o Storage & Warehousing 
o Reception Area o Bookkeeping 
o Unlimited Parking o Notary Pubhc 
o Heat/Air-condlhonmg o Auditorium 
o Electricity 
o Janitorial Service available to the public 

american office mall 
• "• 275 I•T. '18 ß EAST BI•UNSWICK, N_J. 

(20'1) 238-33'1'i 
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Flanagan Named 
I.B.T.T.A. Head 
William J. Flanagan, executive director 
of the New Jersey Turnpike Authority, 
has recently been elected president of 
the International Bridge, Tunnel and 
Turnpike Association. 

In his speech accepting the new po- 
sition, Flanagan commented: "1 can 
speak for our chairman, former Gover- 
nor Alfred E. Driscoll, and the members 

of the Authority, when I say that con- 
tinued emphasis on safety remains the 
number one priority of the Turnpike Au- 
thority. .Any accident that could 
somehow be prevented by something 
we could do or should have done is one 

accident too many." 

The 54'year-old New Jersey official 
is a resident of Allenhurst, N.J., and 

has been administrative head of the 

Turnpike since 1962. A former newspa- 
perman, he served as deputy mayor of 
Jersey City at the age of 29, and later 
served as Sheriff of Hudson County for 
three terms. He serves on the Board of 

Directors of St. Francis Community 

Health Center in Jersey City, and the 
Board of Trustees of Barry College in 

Miami. Flanagan and his wife, Ann, 
have five children. 

Dr. Mathilda R. 

Vaschak 
A lady who has won national recogni- 
tion for her outstanding work with in- 
dustrial personnel is Dr. Mathilda R. 
Vaschak, Director of Plant Medical 

Services for E.R. Squibb in New Bruns- 
wick. 

Dr. Vaschak, who has worked for 

Squibb for the past twenty years, ex- 

plains her work: "we do everything that 
you would do on the outside in a private 

practice, and we see everything you 
would see in a private hospital, be- 
cause we have a population of 3,000". 

Dr. Vaschak has developed a 

number of programs which she terms 
as 'preventive medicine' Each employ- 
ee is given a thorough examination, and 
aided in correcting any problem 
whether it's physical or mental. Her 
programs range from an alcoholic 
treatment program, to mental health, 
drug addiction, cardio-pulmonary resu- 
sitation, and toxicology. 

"We have a program to employ the 
moderately handicapped older people", 
commented Dr. Vaschak. "This is a 

very progressive thing on the com- 
pany's part, as it presents serious in- 
surance problems." 

One of the programs she has re- 
ceived much comment about, is her al- 

coholic treatment program. She has at- 
tempted to make it possible for people 
to continue to lead useful and produc- 
tive lives, who would have otherwise 

been considered unemployable or poor 

risks. Dr. Vaschak says: "The real 

problem in industry is one of education. 
Management and unions must recog- 
nize that alcoholism is a disease, and 

then be willing to do something about it. 
Squibb, fortunately, realized there are 
many valuable persons who have been 

ill, and is doing something." 
Dr. Vaschak has been named as one 

of 400 certified Occupational Medical 
Fellows of the Industrial Medical Asso- 

ciation. In addition, she has won many 
professional honors and became the 

first woman president of an industrial 
medical association in the country, as 
head of the New Jersey Chapter. She is 
one of four women to have been invited 

to join the Academy of Occupational 
Medicine. 

Lyons Heads 
YWCA Board 
Elizabeth T. Lyons, 2rid Vice President 
of the Raritan Valley Regional Chamber 
of Commerce, has been named 
chairone of the Board of Trustees of the 

YWCA of Central Jersey, the first 
woman to hold that post in 51 years. 

The Chief Executive of Elizabeth T; 
Lyons and Associates, Mrs. Lyons is a 
member of the American College of 
Hospital Administrators, the executive 

committee of Central Jersey United 
Community Services, and the. Business 
and Professional Women's Clubs. She 

also holds membership in the American 
Management Association, the Society 
for the Advancement of Management, 
and the New Jersey Hospital Associa- 
tion. 

The Truth 

About Selling 
In a new book called THE TRUTH 

ABOUT SELLING, Samuel S. Susser, 

an expert salesman all his life, says 
things that no one else has had the guts 
to say. His book, is about salesmen and 

selling; it does not tell anyone how to 

sell anything. 

"Selling", he says, "is a gentle and 
fine art. It is not a blatant thing of toothy 
smile and all-embracing enthusiasm. 
Willy Lornart is daed. The Farmer's 

Daughter is dead. The Peddler is dead. 
The old distorted image of a salesman-- 
loud, vulgar, corrupt--has long been 
replaced. Selling today takes talent and 
discipline. It is a very hard way to make 
bread, made harder by all the big and 
little lies that have been passed on and 
repeated for many years." 

Mr. Susser, for 40 years a salesman, 
is an Eastern Salesmanager for Ethyl 
Corporation. He held a similar position 
with Union Carbide's Visking Company 
before its acquisition by Ethyl. He is 

married, has a daughter, and lives in 
Paterson, New Jersey. 

Improve your ad vantage 

byJøeMaffiøre i![i'' New Jersey Bell i[ii!:. Yellow Pages Representative :2:::: 
:.:-;.:.:-. 

"Where your ads appear 
is just as important as 

what they say:' 
Yesterday's newspaper is gone today. Last 
month's magazine could still be in the rack, but it 
may never be opened again. 

While they did provide excellent advertising 
exposure, if you're expecting them to bring you 
business tomorrow, it's not likely. 

Long term business can only be gained by 
continuous advertising, if you can afford it. Or by 
advertising in publications which have a longer 
"lifespan". 

Advertisers in annual publications like the 
Yellow Pages are still realizing business 364 days 
after they've been delivered. 

True, people do not go through the Yellow 
Pages the day it's received as they do with a 
newspaper. But when they do open it, you know 
they're interested in buying. 

Which is why it's important for you to be on 
the yellow page they turn to. 

If it takes several Yellow Pages directories 
to cover your potential business area, you can't 
afford to neglect even one. 

If your business cuts across Yellow Pages 
"headings", appear under all of them. For ex- 
ample, a hardware retailer should also be found 
under headings for paint dealers, locksmiths, 
power tools, glass and any other major product 
categories. 

Call attention to the brand names you deal 
in by putting them in an economical bold face 
listing, with yours right beJ•eath. 

Once you know what your advertising should 
say, be sure to consider all the places you should 
be saying it. Miss a bet, and you might be missing 
business. 

One in a series prepared for business people 
who want to get more for their advertising dollar. 

A service of 
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A Senate-passed metric conversion bill 
is in the house awaiting approval. It will 
create a special board to set a 10-year 

changeover, including target dates for 
each industry. 

Proctor & Gambel's Professional Ser- 

vice Division salesmen, who formerly 

sold Pampers disposable diapers to 

hospitals, are now taking on another 
product. They're also selling P & G's 
first drug, a chemical compound that 
helps diagnose bone disease, and pro- 
mote it to hospitals that have nuclear 
medical departments. •. 

According to a report by Elisabeth Co- 
leman of NEWSWEEK, the train seems 

to be making a comeback. The Daylight 
Starlight that runs from Oakland to Los 
Angeles in California provides reliable 
timetables, low prices, and twice as 

much legroom in its coaches. 

Federal rail financing will be backed by 
the administration to prevent track of 

Northeast lines in bankruptcy reor- 
ganizatiop from deteriorating further 
while legislation to restructure the 
roads is carried out. 

Gerber, reigning king of the baby food 
market has decided to broaden its line 

to include clothing and toiletries for in- 
fants. The company has also come up 
with its first non-baby food, a peanut 
spread with honey that's now being 
tested in Fort Wayne. 

U.S. Savings Bonds from the Second 
World War on deposit with the govern- 
ment can now earn a piece of an $80 
million cache of unclaimed bonds being 
held by the Treasury Department. 

Bell Telephone Company reports that 
there are now so many phones in Los 

Angeles that the phone company has 

added a digit to out-of-town area codes 
dialed from the city. Some companies 
already use the prefix 1 for long-dis- 
tance dialing, but in those cases its a 

matter of equipment • requirements 

rather than a number shortage. The 
telephone company reports that New 

York and Chicago may be next in line 
for the number shortage. 

The money that pays for print,ng money 
is buying fewer bills this year. Accord- 
ing to the Bureau of Engraving and 
Printing officials, it now costs 50 per- 
cent more than it did in 1971 to produce 
paper currency due to increased ink, 

paper and labor costs. 

Airport insurance policies are now br- 

inging in a sizable income according to 
a recent investigation by THE NEW 
YORK TIMES. A decade ago, insurers 
paid out in claims more than 60 percent 
of the premiums they received; today, 
due to safer air travel, they're only giv- 
ing up a nickel out of every dollar they 
get. 

The Federal Reserve Board has unani- 

mously approved a proposal to add the 
$141 million asset First Charter Na- 

tional Bank to Heritage Bancorpora- 
tion. Heritage board chairman, William 
H. Bell, Jr., says the 11 office Middle- 
sex and Mercer County bank will join 
the Heritage group, creating an $850 
million organization with 70 offices. 

Fi'restone is going to the Supreme Court 
to challenge the F.T.C.'s dictum that 
tire safety claims be "fully substantiat- 
ed by scientific tests". Firestone be- 

lieves the opinions of dealers and cus- 

tomers belong in ads too. 

Lionel is making a come back by rein- 
troducing smaller gauge trains to com- 
pete with Consolidated Foods' Tyco In- 
dustries Division. Lionel is now a part of 
General Mills' Fundimensions Sub- 

sidiary. 

General Foods is continuing its sales 
reorganization. The form is shifting 
Birds Eye Foods from its own men to 
brokers, and the reverse for Shake 'n 

Bake seasoning and Roast 'n Boast 
cooking bags. The net effect is a cut in 
the General Foods sales force. 

Roman Meal of Tacoma, Washington, 
is challenging Pillsbury's overwhelming 
hold on refrigerated roll and biscuit 

dough sales with its own dough. Roman 
Meal sells its "light brown bread" in 
supermarkets throughout the country. 

Parfums Breaks Ground in Piscataway 

Parfums Rochas, Inc., a leading 
French fragrance house, has recently 
broken ground for its new $3 million 
factory in Piscataway's Centennial In- 
dustrial Park. The 94,000 square foot' 
plant will be located on an 11 acre par- 
cel, and Rochas holds an option to add 
an additional five acres and expand the 
facility to 240,000 square feet. 

When the plant is completed in Oct- 
ober, it will employ about 150 workers 
and house the company's manufac- 
turing, distribution and certain adminis- 
trative facilities. Executive head- 

quarters will remain in New York City. 
Parrums Rochas, Inc. was founded 

as a couture house in Paris during the 
1920's by designer Marcel Rocha3, and 

1974 Legal Holidays 
Tuesday, January 1--New Year's Day 
Tuesday, February 12--Lincoln's 

Birthday 

Monday, February 18--Washington's 
Birthday 

Friday, April 12--Good Friday 
Monday, May 27--Memorial Day 
ThursdaY, July 4--Independence Day 
Monday, September 2--Labor Day 
Monday, October 14--Columbus Day 
Monday, October 28--Veterans' Day 
Tuesday, November 5--General 

Election Day 

Thursday, November 28--Thanskgiving 
Wednesday, December 25--Christmas 

Do you have a story for Commerce? Any 
item which you think might make an in- 
teresting article for Commerce Maga- 
zine is welcome. Contact Lucille Mad- 

dalena at the Chamber office, 545-3300. 

expanded into the fragrance market 
during the 1940's. Its products include 
Madame Rochas, Femme and Audace 

fragrances for women, and Monsieur 
Rochas and Moustache toiletries for 

men. International headquarters for the 
firm still are in Paris. 

The Centennial Industrial Park is lo- 

cated on Route 287. Old New Bruns- 

'wick Avenue, and Randolphville Road 
in Piscataway. The Park has a total 
acreage of 176 and was established in 
1968. 

The new factory will be built by the 
Murray Construction Co. of Springfield. 
The architects are D.S. Rotwein and 

Edward Blake, Associated Architects 

P.A., of Union, New Jersey. 

Facts on Retailing '73 
The National Retail Merchants Associa- 

tion has recently published a new book 
that businessmen in the area might find 
of interest. It is titled The Tenth Annual 

Financial Executives Division FACTS 

ON RETAILING 1973, containing Fi- 
nancial and Operating Results of De- 
partment and Specialty Stores. To 
order, write the National Retail Mer- 

chants Association, 100 West 31 

Street, N.Y., N.Y. 10001. 

Franklin Data 

Information Corp 
The Franklin State Bank has a new 

name for its computer corporation: the 

Franklin Data Information Corporation. 
It specializes in bank data processing, 
offering banks service in demand de- 

posts, savings, installment loans, ad- 
vance loan accounts, Christmas Club, 

tenant security, and account reconcili- 

ation. A complete payrol• package, a 
mortgage program, and a general 
ledger service are being developed. 

You're 

always 
welcome 

at 

RSGATE 
Country Club 

leisurely 
dining 
business 

meetings 

wedding 
recep - 
tions ' 

luncheon 
for 
2 to 200 

groups 
for golf 
For information and 
reservations for all 
business and social occa- 

sions, call (201) 521-0070. 

F., RSGATE 
Country Club 

Directly at Exit 8A of the 
New Jersey Turnpike. 
Jamesburg, N.J. 08831 

8 Commerce January 1974 Commerce January 1974 9 



.\ 

Christmas Parade - 
ß 

.. 

In Christmastown, U.S.A. 

What may be New Brunswick's First 
Annual Christmas Parade was held No- 

' 
. 

• vember 24th, on a warm winter day in 
ß : ß :. downtown New Brunswick. The parade ' ,. • • . • & :.. ß 

.. -....':-->. * •N, was sponsored by the City of New •- -, •' '"' •. .,: ;, •,., 
•. .. • Brunswick Chamber of Commerce, and • ': • • ..... 

,.. • organized by the Community Relations • • .•.•. .. 
• • ',• t Committee of the Raritan Valley Re- •; ' -'• • t '•' --. 

ß .•:'.'.½ • gional Chamber of Commerce, under " ' ' .... ' :• •": 
.. . ":• -.. .... ß .. ".. .. the chairmanship of Chris Darrell. Pea- 

'", : I ".'••.•.. • '": • ': pie lined the streets along the route to "' "' ..:}.- watch the parade of 5 bands, and 12 I , ...... . •' • .... ..• •_. •' ' '• '• floats and displays travel along Joyce 

/""• ••.-• ' _• / , ., .. • Kilmer Avenue, Albany Street, George ..... Street, and Livingston Avenue. The •.• . 

parade began at 10 a.m., with a lead car in which Mayor Patricia Q. Sheehan •' -., 
sat with the Parade Grand Marshall, 

ß - ............ Hate, a Cherokee Indian. o .. 



AMERADA HESS CORP.. 

Quar Sept 30: 1973 e1972 
Shr earns $1.18 a$.30 
Sales & revs 463,,043,000 297,279,000 
Income 43,,849,000 11,102,000 
Spec cred bl, 187,000 
Net income 43,,849,000 c12,189,000 
Sales & revs 1,261 ,,953,000 977,479,000 
Income 1,261,953,000 60,477,000 
Spec cred bl, 187,000 
Net income 113,,879,000 c61,664,000 
dAvg shrs 37,352,976 37,294,264 

a-Based on income before special credit and 
adjusted for a 2Y2% st,ock dividend distributed 
July 27, 1973. b-From the sale of warrants to 
purchase capital stock tof Louisiana Land & Ex- 
ploration Co. c-Equal to 33 cents a share in the 
quarter and $1.66 a sha•re in the nine months. d- 

Fully diluted. e-Restated for an accounting 
change. 

AMERICAN CYANAM I D 

Quar Sept 30: 1973 b1972 
Shr earns $.56 a$.49 
Sales 363,100.000 329,000,000 
Net income 26,800,000 a23,900,000 
Sales 1,091,900,000 1,017,600,000 
Net income 85,100,000 a77,700,000 
Avg shrs 48,196,629 48,569,734 

a-Includes nonrecurring gains of $1,400,000, 

or three cents a share in the quarter, and 
$4,000,000, or eight cents a share in the nine 
months, from sale of two wholly-owned sub- 
sidiaries, Farmer Electric Products Co. and Con- 

trol Print Corp b-Restated due to change in 
method of recognizing profit from sales of real 
estate. 

ANHEUSER-BUSCH INC. 

Quar Sept 30: 1973 1972 
Shr earns $.40 $.52 

Sales 291,932,000 265,381,000 
Net income 17,877,000 23,187,000 

Sales 813,307,000 746,492,000 
Net income 54,973,000 61,205,000 

AVERY PRODUCTS CORP. 

Quar Aug 31: 1973 a1972 
Shr earns $.33 $. 19 
Sales 61,607,000 •, 46,163,000 
Net income 3,047,000 1,727,000 

9 mo shr bl.02 .63 

Sales 177,468,000 136,978,000 
Income 9,321,000 5,792,000 
Spec credit c800,000 
Net income 10,121,000 5,792,000 

a-Restated to reflect the acquisition of Ther- 
mark Corp., in March 1973, on a pooling-of-in- 
terests basis. b-Based on income before special 
credit. c-Gain from devaluation of the U.S. dollar. 

BRO-DART INDUSTRIES 

Quar Sept. 29: 1973 1972 
aShr earns $.05 $.07 
Sales 10,173,199 9,588,200 
Income 110,887 147,385 

Spec credit b110,435 c161,922 
eNet incor•e 221,322 309,307 

a-Based on income before special credit. 
b-Gain on purchase of company's debentures. c- 
Proceeds from settlement of lawsuit. e-Equal to 
10 cents a share in 1973 and 14 cents a share in 
1972. 

CARBORUNDUM CO. 

Quar Sept 30: 1973 1972 
Shr earns $1 40 $1.10 

Sales 104,800,000 82,300,000 
Net income 5,200,000 4,000,000 
Sales 304,400,000 250,900,000 
aNet income 15,400,000 11,600,000 

a-Doesn't include $4,000 000 gain, or $1.08 a 
share, from revaluation of net current assets, 

long-term debt and long-term liabilities of foreign 
subsidiaries, which has temporarily been recored 
in a reserve for foreign exchange. 

COCA-COLA BOTTLG NY 

Quar Sept 30: 1973 a1972 
Shr earns $ 25 $.23 
Sales 65,603,000 56,389,000 
Net income 3,543,000 3,271,000 
Sales 175,971,000 157,982,000 
Net income 9,244,000 8,219,000 
Avg shares 14,288,000 14,167,000 

a-Restated to include three acquisitions on a ø 
pooling-of-interests basis. 

COLGATE-PALMOLIVE CO. 

Quar Sept 30: 1973 - a1972 
Sh[ earns $.38 b$.30 
Sales 564,101,000 495,823,000 
Net income 25,614,000 20,475,000 
Sales 1,617,008,000 1,418,896,000 
Net income 64,193,000 51,556,000 

a-Restated to include operations of Helena Ru- 
binstein Inc., acquired in September 1973. 

DOW JONES & CO. 

Quar Sept 30: 1973 1972 
Shr earns $.32 $.31 
Oper revs 41,860,000 37,888,000 
Net income 4,817,000 4,719,000 
Oper revs 132,532,000 118,506,000 
Net income 16,615,000 14,510,000 

DRUG FAIR INC. 

Shr earns $.07 $. 13 

Sales 43.676,383 38,923,879 
Net income 109,112 204,274 

FIDELITY UNION BANCORP. 

Quar Sept 30: 1973 c1972 
aShr earns $1.20 e$1.05 

Income 3,633,000 3,206,000 
Sec loss 314,000 34,000 
bNet income 3,319,000 3,172,000 
Income 10,946,000 9,738,000 
Sec loss 304,000 f15,000 
bNet income 10,642,000 9,753,000 

a-Based on income before security transac- 
tions. b-Equal to $1.09 a share in the quarter and 
$3.51 a share in the nine months of 1973, com- 
pared with $1.04 and $3.19, respectively, in 
1972. c-Restated for acquisition. e-Adjusted to 
reflect 4% stock dividend in November 1972. 
f-Gain. 

FORD MOTOR CO. 

Quar Sept 30: 1973 1972 
Shr earn $.98 $.96 
Sales 4,986,200,000 4,412,200,000 
Net income 95,000,000 94,400,000 
Sales 17,383,600,000 14,614,100,000 
Net income 849,900,000 629,600,000 
A•/g shrs 98,800,000 101,000,000 

Fully diluted share earnings were 92 cents in 
the quarter and $8 in the nine months of 1973, 
compared with 91 cents and $5.91, respectively, 
in 1972. 

GENERAL ELECTRIC CO. 

Quar Sept 30: 1973 1972 
Shr earns $.78 $.70 
Sales 2,877,500,000 2,625,200,000 
Net income 142,300,000 127,800,000 

Sales 8,311.800,000 7,398,900,000 
Net income 394,000,000 352,800,000 

GOODYEAR TIRE & RUB. CO. 

Quar Sept 30: 1973 1972 
Shr earns $.52 a$.80 
Sales 53,865,000 49,478,000 
Net income 1,383,000 2,121,000 
Sales 169,895,000 152,215,000 
Net income 6,062,000 6,594.000 

GREAT ATLANTIC & PAC TEA 

Quar Aug 25: 1973 1972 
Sales $1,659,406,000 $1,586,585,000 
Net loss 3,422,000 21,108,000 

6 months: 

Sales 3,299,916,000 3,079,009,000 
Net loss 1,030,000 41,648,000 

GULTON INDUSTRIES INC. 

Quar Aug 31: 1973 1972 
aShr earns $. 13 $.05 
Sales 22,922,000 20,424,000 
Net cont op 406,000 b244,000 
Loss dis op 55,000 
Income 406,000 189,000 
cSpec cred 186,000 117,000 
eNet income 592,000 306,000 
Sales 45,244,000 40,737,000 

Net cont op 805,000 b391,000 
Loss dis op 71,000 
Income 805,000 320,000 
cSpec cred 392,000 204,000 
eNet income 1,197,000 524,000 

a-Based on income before special credit b- 
Equal to seven cents a share for the six months. 
c-Principally tax credit. e-Equal to 21 cents a 
share for the quarter and 41 cents a share for the 
six months of 1973, compared with 10 cents and 
16 cents a share, respectively, in 1972. 

HELME PRODUCTS 

Quar Sept 30: 1973 1972 
Shr earns $.36 
Sales $22,892,800 21,081,300 
Net loss 302,900 a744.400 
Sales 72,150,300 61,833,700 
Net income 958,600 1,997,400 

HOLIDAY INNS INC. 

9 mo Sept 28: 1973 1972 
Shr earns $1.27 a$1.0• 
Revenues 667n057,000 584,540,000 
Net income 31,114,000 33,022,000 
Avg shrs 30,590,957 a30,159,753 

a-Restated to reflect stock dividends. 

HOWARD JOHNSON CO. 

Quar Sept 28: 1973 ' 1972 
Shr earns a$.42 $.38 
Sales 107,272,000 98,196,000 
Income 8,987,000 8,262,000 
Spec cred,t b3,208,000 
Net income c12,195,000 8,262,000 
Sales 278,941,000 250,279,000 
Income 18,239,000 16,057,000 
Spec credit b3,208,000 
Net income c21.447,000 16,057,000 
Avg shrs 21,809,000 21,621,000 

a-Based on income before special credit. b- 
Consists of a gain of $3,458,000 from sale of real 
estate and a loss of $250,000 from discontin- 

uance of New Jersey Turnpike operations. c- 
Equal to 57 cents a share in the quarter and 99 
cents a share in the nine months. 

INTERPACE CORP. 

Quar Sept 30: 1973 1972 
Shr earns $.87 $ 78 
Revenues 58,147,000 53,877,000 
Net income 2,705,000 2,502,000 
Revenues 158,931,000 154,951,000 

Net inconce 5,714,000 5,140,000 
Avg shrs 2,637,138 2,665,598 

JOHNS-MANVILLE CORP. 

Quar Sept 30: 1973 1972 
Shr earns $.66 $.80 
Sales 231,356,000 211,907,000 
Net income 12,088,000 14,734,000 
Sales 647,097,000 583,116,000 
Net income 36,004,000 37,954,000 
Avg shrs 18,163,000 18,542,000 

JOHNSON & JOHNSON 

Quar Sept 30: a1973 1972 
Shr earns $ 73 $.56 
Sales 416,017,000 335,455,000 
Net income 41,699,000 31,588,000 
Sales 1,206,476,000 998,704,000 

ß Net income 114,307,000 93,429,000 
a-Includes the acquisition m August 1973 of 

Dr. Carl Hahn Co. on a pooling-of-interests basis. 

LOCKHEED AIRCRAFT CORP. 

Quar Sept 30: 1973 1972 

Shrearns a$.13 $.22 
Sales 585,000,000 640,000,000 
Income 1,500,000 2,500,000 
Spc cred c2,700,000 
Netincome b4,200,000 2,500,000 
Sales 1,930,000,000 1,810,000,000 
Income 9,400,000 10,100,000 
Spc cred c2,700,000 e3,200,000 
fNetmcome 12,100,000 13,300,000 
Backlog 4,660,000,000 4,510,000,000 

a-Based on income before special credit. b- 
Equal to 37 cents a share. c-From disposition of 
unused real estate e-From the sale of real prop- 
erty. f-Equal to $1.07 a share in 1973 and $1.17 a 
share in 1972 

MOBIL OIL CORP. 

Quar Sept 30: 1973 1972 
Shr earns $2.27 $1.38 
aRevs 3,200,000,000 2,560,000,000 
Net income 231,200,000 140,900,000 

aRevs 8,960,000,000 7,560,000,000 
Net income 571,200,000 412,700,000 

a-Includes excise and state gasoline taxes 

OAKITE PRODUCTS INC. 

Quar Sept 30: 1973 1972 
Shr earns $.33 $.33 
Sales 8,246,143 7,471,851 
Net income 584,323 573,029 
Sales 25,150,708 22,857,477 
Net income 1,749,071 1,668,388 

PLAYBOY ENTERPRISES 

Quar Sept 30: 1973 1972 
Shr earns $.24 $.29 
Sales 49,524,000 43,293,000 
Net income 2,211,000 2,723,000 
Corn shrs' 9,347,428 9,406,195 

PUBLIC SERV ELEC & GAS 

Quar Sept 30: 1973 a1972 
Shr earns $.55 $.45 

Op revs 268,949,000 221,529,000 
Net income 34,233,000 25.116,000 
Avg shrs 47,078,100 43,307,106 
Op revs 1,055,620,000 937,020,000 
Net income 137,273,000 107,222,000 
Avg shrs 44,671,668 40,438,412 

a-Restated for the equity method of account- 
ing. 

RICHARDSON CO. 

Quar Sept 30: 1973 a1972 
Shr earns $ 33 $ 30 
Sales 28,785,000 29,146,000 

Net income 791,000 738.000 
Sales 87,293,000 87,814.000 
Net income 2,476,000 2,289,000 
Avg shrs 1,577,296 1,549,146 

a-I ncludes results of three divested divisions 

SQUIBB CORP. 

Quar Sept 30: 1973 1972 
eShr earns $1.02 $.90 
Sales 233,590,000 a201.410,000 
Nt cnt op 23,107,000 b19,975,000 
Nt dis op c122,000 
Net income 23,107,000 20,097,000 
Sales 637,944,000 a552,042,000 
Nt cnt ops 57,305,000 b49,955,000 
Nt dis ops c864,000 
Net income 57,305,000 50,819,000 

a-From continuing operations. b-Equal to 89 
cents a share in the quarter and $2.24 cents a 
share in the nine months. c-From operations of 
beverage and baby-food businesses sold. 

STAUFFER CHEMICAL CO. 

Quar Sept 30: 
Shr earns 

Sales 

Net income 

Sales 

465.376.000 

SYBRON CORP 

Quar Sept 30: 
bShr earns 

Sales 

Net income 

b9 mo shr 

Sales 

Income 

Spec cred 
Net income 

1973 1972 

$.88 $ 68 

137,215,000 126,096,000 
8,734,000 6,788,000 

410,816,000Net income 

1973 a1972 

$.38 $.39 
97,073,000 86,154,000 

4,587,000 4,694,000 
1.33 cl.21 

293,018,000 260,143,000 
15,987,000 14,485,000 

33,508.000 

15,987,000 f17,993.000 

a-Restated to reflect the acquisition of two 
companies on a pooling-of-interests basis b- 
Based on average common and common equiva- 
lent shares. c-Based on income before special 
credit. e-Consists of a gain on sale of Patterson 
Dental Co., less a charge to discontinue Hard 
division operations. f-Equal to $1.50 a share. 

TENNECO INC. 

Quar Sept 30: 1973 1972 
Shr earns $.65 $.52 
Revenue 954,541,000 775.799,000 
Net income 53.290,000 44,208,000 
Avg shrs 67,714,811 65,845,070 
Revenue 2,821,461,000 2,358,416,000 
Net income 149,291,000 132,265,000 
Avg shrs 67,563,478 65,764,080 

TRIANGLE CORP. 

Quar Sept 30: 1973 1972 
aShr earns $. 27 $ 31 
Sales 8,327,000 7,957,000 
Net income 273,000 318,000 
aShares 1,011,860 1.029.764 

Sales 25.008,O00 22,495,000 
Net income 843,000 838,000 
aShares 1,024,150 1,027,774 

a-Based on average common and common 
equivalent shares. 

VORNADO INC. 

Quar July 29: 1973 1972 
Shr earns a$.45 
aSales ß $203,875,000 193,465,000 
Net loss 2,243, O00 b2,713,000 
aSales 383,641,O00 367.317,000 

Net loss 2,145.O00 b2,866,000 

a-Adjusted for 7% stock dividend in April 1973 
b-I ncome. 

WESTINGHOUSE ELECTRIC 

Quar Sept 30: 1973 1972 
Shr earn $..50 $.55 
Sales 1,391,870,000 1,225,735,000 
Net income 44,092,000 49,675,000 
Avg shr 88,368,379 88,234,986 
Sales 4,069,465,000 3,662,237,000 
Net income 138,337,000 145,040.000 

Avg shr 88,368.379 88,234.986 

WM. WRIGLEY JR. CO. 

Ouar Sept 30: 1973 1972 
Shr earns $1.31 a$1.13 
Sales 63,084,000 54,556,000 
Net income 5,120,000 4,439,000 
Sales 174,956,000 158,472,000 
Net income 15,612,000 14,006,000 

a-Adjusted to reflect a two-for-one stock split 
paid in April 1973. 
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Chamber Presidents 

Forsee Optimistic 
Future 

RVRCC On The Move 

by R VRCC President, 
James Pe,rrotta 

1974 is a year when many domestic 
problems aggrevated over the past few 
years are coming to a boiling point, and 
beginning to errupt. I believe that the 
Raritan Valley Regional Chamber of 
Commerce can h•elp to reduce some of 

the county's problems, and perhaps 
avoid others. 

Of course, we can not ignore the 

present crisis situations. But we can 
unite to help ourselves get through 
them with the least amount of suffering 

possible. 
To this end, I formed an Action Task 

Force last September. This committee 
is now beginning to act; to make struc- 
tural changes in the chamber, and to 
help the chamber move. We're a large 

group, we contain two proud and im- 
portant affiliates: the City of New 
Brunswick, and the Southern Middlesex 

County Chambers are working with us 
to alleviate some of our inherent prob- 

lems. The county seat--t•e City of New 
Brunswick is doing the same thing-- 
they're Mall Task Force Committee can 
be likened to our Action Task Force. 

They want change, they're tired of the 
old problems, and want to work now to 
avoid new ones. 

That is exactly the sentiments of the 
members of the committee, and of the 

entire chamber. And it is the chamber's 

task to aid in the development of proj- 
ects and provide a liaison between 

business, industry, and community 

groups to work to achieve new goals 
and important changes in 1974. 

Our biggest asset is our Community- 
Relations Committee. This committee 

is our mouthpiece to the public. It lets 
members of the community and busi- 

ness know what we are doing, and how 
we stand on certain important issues. 

We can, through the use of this com- 
mittee, prove to be a reliable guiding 

source for the community, and an influ- 
ential spokesman for public and private 

opinions. 

We are in the process of arranging a 
number of theatre programs with the 
cooperation of the State Theatre in New 
Brunswick. We will present well-known 

personalities, and charge nominal ad- 
mission which will help the chamber's 
treasury to meet maintenance bills, as 

well as provide an important source for 

public relations. 
A Chamber of Commerce is a form of 

public relations. We speak for busi- 
ness, industry, the city, and its inhabi- 
tants. It's an important job, and we can 

only do it through the cooperation of all 
of our members. 

Jack Gushin 
President, 
City of New 
Brunswick Clhamber 

of Commerce 

The potential for the growth of New 
Brunswick shouldl start to evolve during 
1974. 

The City should reach expected ac- 

tivity with zoning •regulations, important 
in the area of hoursing, and commercial 
and industrial developments. The plaza 

site, long a holding deterient to the 
growth of the ciity, must first be re- 
solved and gotten off the ground. Like- 
wise, the route 18 extension through 

the City could be the single catalyst to 

potential activity iin the lower downtown 
busin•9ss district. Each activity could ef- 
fect the prospect of realization towards 
the future of the "Hub City". 

The Chamber will exert its effort to 

assist and promote the potentiality of 

the city, and will continue to work to- 
wards th• betterment and growth of the 

City of New Brunswick. 
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Nicholas W. Maul 
President, Chamber 
of Commerce of 

Southern Middlesex 

County 

As the Raritan V,alley Regional 
Chamber of Commerce's newest affili- 

ate, the Chamber of Commerce of 

Southern Middlesex County is involved 

in growth for 1974. We have already 
doubled our membership, and are plan- 

ning a number of fund raising events for 
the Spring. 

Most importantly, our transportation 

committee, headed by Lawrence Bula- 

va of Richard C. Meyers, Inc., is mak- 

ing a survey of companies in the area to 
see where their employees live, and 
from what areas they must commute. 

The committee is interested in explor- 

ing the possibilities of-'public transpor- 
tation, namely a bus line perhaps from 
the shore area to a suitable area within 

the general proximity of many of the 
business and industrial firms in South- 

ern Middlesex County. 

Our committees are organized and 
have been actively involved in many 
projects. The Industrial Relations Com- 
mittee, whose Chairman is Frank Doo- 

ley of Carter-Wallace, is actively pro- 
gramming information to get statistics 
from local industries on wages, hous- 

ing, transportation, and wage benefits. 
I feel 1974 will be a very successful 

year for the Southern Middlesex County 
Chamber of Commerce, and I antici- 

pate a definite increase in membership. 

For ALL Your 
Travel Needs... 
See •he • 

KOSA AGENCY 
24 LivingsIon Avenue 

New Brunswick 

249-6100 HAROLD M. BRUSKIN 

Recession 

in 

19747 

Dr. Laurence H. Falk, 

Assistant Professor of Economics, 

Rutgers College, 
Rutgers, the State University. 

Economic forecasting is a risky busi- 
ness under the best of circumstances. 

ß Unforseen events (frequently sudden 

shifts in demand) invariably inflict some 

damage upon the most carefully pre- 

pared prtognostications. Forecasting for 
1974 is on unusually shaky ground. Our 
macroeconomic models of the econ- 

omy can reveal nothing about the effect 

of the current and expected fuel short- 

age on output and employment. 
Input-output tables add little because 

fuel inputs to industry are uncertain, 

being themselves dependent upon the 
uncertain duration and extent of the 

Arab embargo and the effectiveness of 
the national administrations' attempts 

to divert supplies from personal to in- 
dustrial use. 

Accordingly, it is not surprising to 
find a wide range of economic fore- 
casts in the business news. Economists 

are in general agreement, however, on 
one prediction: there will be a slow- 

down in 1974. But there is no agree- 
ment on whether or not we will have a 

recession. The most sanguine seers 

are predicting a mild slowdown in the 
rate of growth of G.N.P. and a slight 
increase in nationwide unemployment, 

from the present 4.5 percent to some- 

thing slightly over 5 percent. Most of 
the middle grounders seem to be pre- 
dicting a near zero G.N.P. growth with 
unemployment around 6 percent--an 
increase of more than one million un- 

employed persons. The most pessimis- 
tic projections forsee a mild to moder- 
ate recession, defined as a drop in the 
absolute value of real G.N.P. for at 

least two successive quarters, and an 

unemployment rate rising to as high as 
8 percent. All are pessimistic about 
prices; inflation is'expected to continue 
at a 1974 rate of 5 to 6 percent. 

The National Economy in 1974 
I am inclined to side with the more 

pessimistic of the views discussed 
above. A slowdown in the economy 
would have occurred in the absence of 

the Arab oil embargo. The oil shortfall 
(of some 15 percent at the maximum) 
is certai.n to turn the expected dip into a 

full-fledged recession. A similar fuel- 
related recession in Western Europe 

and Japan will worsen matters by re- 

ducing export demand. But, mercifully, 
unemployment will probably not reach 
as high as 8 percent. The expected in- 
crease in capital spending (estimated 
as high as 14% over 1973) should pre- 
vent such a severe problem. The worst 
of the recession will be in the cold 

months; the fuel shortage should ease 
during the second quarter. If the em- 
bargo is lifted by mid-year, we can ex- 
pect a strong recovery in the second 
half of the year. 

The 1974 recession will be different 

from previous recessions. Fuel alloca- 
tions cannot be so precise as to affect 
all industries equally. We are already 

witnessing a slackening of demand for 
automobiles and related products rang- 

ing from gasoline and repairs to tourist 
services. We have seen layoffs in the 

airline industry, and can expect them in 
chemicals, plastics, textiles, steel, and 
construction. At any given time, some 
industries will fare better than others. 

High industry unemployment rates will 
be spotty and temporary, lasting until 
allocation corrections are made. 

The New Jersey Economy in 1974 
In one respect the New Jersey econ- 

omy has never recovered from the re- 

cession of 1969-1970. While gross 
state product has probably shown some 

recovery, at least, unemployment has 
remained at the trough rate of about 7 

ß percent; while U.S. unemployment has 
fallen steadily, New Jersey's has re- 
mained approximately consistent since 

late 1970-early 1971. Unfortunately, 
this does not mean the state will be 

insulated from further recession in 

1974. I.ndeed, New Jer.sey will experi- 
ence new unemployment in fuel-sensi- 

tive areas, for example in the manufac- 
turing of chemicals and allied products, 

an important source of employment in 
the state. If national unemployment 

rises to 7 percent, New Jersey's unem- 
ployment may go as high as 9 percent-- 

a significant worsening of an already 
severe problem. 

New Jersey Recovery 
The causes underlying the current 

New Jersey unemployment problem 
are largely unknown. However, it has 
been noted by the State Department of 
Labor and Industry that manufacturing 
employment in the sta'te followed the 
national trend into the 1969-1970 re- 

cession, but while nationwide there was 

strong recovery beginning in 1971, New 
Jersey's manufacturinlg employment 
declined into 1972 and has shown little 

recovery since. 

This unhappy situation may repeat it- 

self in the forthcomin,g recession, if 

steps .are not taken to f•ind and correct 
the underlying causes. Among possible 
remedies, I would like to suggest one 
which would, I believe, alleviate the 

problem to some (perhaps slight) de- 

gree: adopt an aggress, ive state indus- 
trial inducement program. There is 
some evidence (from recent Rutgers 

studies) that New Jersey is losing man- 

ufacturing employment to Pennsylvania 
as a result of their low-interest loan 

program. Further employment is being 
lost to other neighboring states as well, 
because of their industrial development 

bond (and related development mort- 

gage) programs. To prevent further 
loss, New Jersey should undertake a 

low interest loan program to induce de- 
sirable industrial firms and adopt an in- 

dustrial revenue bond program for pol- 

lution control and for general financing. 
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New Brunswick's Mall Task Force Committee 

Makes Plans to Rebuild the City in its Former 
Grand Style. 

Phase I of the Hiram Street Area 

Feasibility Study was completed last 
month, and the Mall Task Force com- 

mittee is now at work investigating the 
community wants before making its 

final plans for the reconstruction of this 

erts and Todd, architects, landscape 

architects, and urban and ecological 

planners of Philadelphia were secured 
for this endeavor. Initial costs for phase 

one of the project, which evaluated the 

practicality of the plan, has cost 
segment of the downtown area of New 
Brunswick. 

Like many towns of its age, much of 
the city has fallen into disrepair, or 

been by-passed by the hurr,.y of modern 
development. New Brunswick was first 
settled in 1975, although the first 
charter was granted by the English in 
1730. Many of its buildings, and the ar- 
chitecture of Rutgers University in par- 
ticular, reflects the grandeur and en- 
thusiasm of a new country in the 
1800's. 

The Mall Task Force Committee, 

under the chairmanship of the Pres- 

$40,000 in emergency funds secured 
by the city. The costs for phase 2, 
which will formulate the best course of 

action for the project, will cost another 
$40,000 which the task force will have 

to raise from government and business. 
Mr. Cooper says the Committee is 

reviewing every possible alternative as 
to what will be constructed in this prime 
section of New Brunswick. He noted, 

however, that before any monies were 
initially spent, a survey of the local mer- 
chants and residents was made. "Over- 

whelmingly," says Mr. Cooper, "area 
people said they would like to see some 

--' 

ident of the City Council, Aidrage B. Cooper, would like to see New Bruns- 
wick return to its original beauty. They 
are focusing their attention on the four- 
block Hiram street area. 

Before any final decisions are made, 

Mr. Cooper explained that the commit- 
tee will have to carefully review all of 
the facts supplied by the architectural 
firm. The firm has made studies of pe- 
destrian traffic, bus and rail transpor- 
tation, the amount of restaurants in the 

area, and the number of people em- 
ployed within the city. Some of the proj- 

ects being considered include office 

buildings, major department stores, 
and open-air malls, complete with 
parks, fountains, and small restaurants. 

"1 frankly look forward to a restora- 

tion of the downtown area to keep that 
old New Brunswick flavor", says Mr. 
Cooper. "New Brunswick is still a small 
town, and I think we should maintain 

the old town style--a quaint look". Mr. 
Cooper pointed to the successful re- 
construction of many other cities of 
similar age and problems across the 
country. "These cities have overcome 

their handicaps by concentrating on 
their good points, and making the most 
of what is there. I believe we can do the 

'same in New Brunswick." 

type of commercial, recreational, and perhaps residential construction 
there". He added, "We're not trying to '•:,• •'. ':•.•J• , '*•'' develop a retail area in competition with George Street--but something :•..•.,.• ..'.•;• ;, •..•' •,... 

The firm of Wallace, McHaig, Rob- that will compliment that area". 

A New Year 
For an 01 Town 
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How do you 
meet 42 

High School 
Principals? 
... Learn their 

problems 
... hear their 

plans 
... learn latest 

educational trends 

Bonny Levy, Jerry Kearney, Dick Gor- 
man, Chris Guidette, Lonnie Mack, Ann 
Ledesma, Jeanmarie Elkins, Linda 
Holmes, Bob Knobelman, Jim Humes, 
Mike Norman, Ron Mis. koff, Bob Win- 
drem, Ted Serrill, Gorden Sharp know 
these people real well. They're Home 
News reporters whose job it is to be in 
the know about things educational in 
Middlesex and Somerset Counties. 

They bring this informaft,on to you Daily 
and Sunday in The Home News, Middle- 
sex County's largest newspaper. 
Read The Home News... be part of an 
informed public. 

Electrical Construction -- Power- Light- Heat 

Industrial Maintenance Service 

U. $. HIGHWAY 130, DAYTON, N.J. -- Area Code 201 329-465,6 
ß 

N.J. STATE LICENSE ½•62 -- BUSINESS PERMIT ½•62 
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Raffino Knits 

Joins SMCCC 

Raffino Knits Corporation of James- 
burg recently joined the Southern Midd- 
lesex County Chamber of Commerce. 

Specializing in the design and manu- 
facturing of fabrics for the men's shirt- 
ing trade and women's sports wear 
market, Raffino knits has been in 
operation at the Jamesburg site for al- 
most two years. 

Robert J. Raffo, and Charles Wol- 
from are owners of the firm which 

began in a vacant hatchery on the Fors- 
gate Complex with two machines. 
Today they house 29 machines which 

produce over 30,000 pou,.nds a week. 
Their firm occupies 17,000 square feet 
of space, and employees 19 people, 
working on two to twelve hour shifts. 

Raffo and Wolfrom feel that quality 

knitting from this single knit mill is the 
only acceptable way to run a business. 
They train their own people in the 
various departments, so advancement 

can come from within; according to Mr. 

Raffo, "the employees of the mill are 
proud of their work, and the mill glows 
with pride and self-respect". 

Raffo has spent the past 15 years in 
the field. When he first started he trav- 

eled 180 miles round trip from Pawling 
New York to New York City, working as 
a salesman during the day, and on the 
mills at night to learn his trade. In addi- 
tion, he took graduate courses at the 
Fashion Institute of New York City. 

Raffo and Wolfrom met six years ago. 

Wolfram had 33 years of reputation as 
a fine stylist and master mechanic: 
both men had ambition and ideas. 

Raffino Knits are now in the process 

of marketing a new type of fabric. The 
product, soon to be released, is not 
known to the textile market and is being 

developed for casement use and the 
home furnishing trade. 
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view of lhe Raltino •ill and a Jacquard •achine used in lhe production •t lhe fine 
Rallino Knils. 

RAYE LANDIS 
GALLERY 

PAINTINGS--GRAPHICS--SCULPTURE 

AUBUSSON TAPESTRIES--CUSTOM FRAMING 

Consultants in Art for Business and Industry 

201-249-7776 

Shoppers Ma11-233 St. Hwy. 18 
East Brunswick, N.J. 08816 

Retailing Spring '74 

This is probably the most difficult pro- 
jection for retailers in most of our mem- 
ories because of the many impondera- 
bles. Much of an increase in 

automobiles and energy consuming 
hard lines would seem rather dubious 

because of the uncertainty of the avail- 

ability of energy and the need to better 
utilize disposable income over more 
basic items. 

Discretionary spending will most 
likely be reduced as food, housing, 
clothing, and taxes continue to rise at a 
more rapid rate than disposable in- 
come. I expect a continued inflation of 
about 5 to 7 percent, a rapid rise in 
payroll, and a reduction in Gross Na- 
tional Product net of inflation of about 3 

percent. 
What does this mean for retailing in 

general? Put very simply, we will see 
less money for luxuries, withholding of 
•nnecessary purchases, and a better 
relationship of practical demand to a 
reduced supply. Downtown stores well 
serviced by public transportation with a 

built-in working population may well 
see a temporary boom. Shopping 
Centers located with poor public trans- 
portation and insufficient local popula- 
tion may well be hurt. 

I think the problem we are going to 
face will be those of financing inflated 

inventory costs, increased payrolls, and 
an increase in problems of account col- 
lections and bad debts. The alert re- 

tailer will buy closer to the time of sale, 
and not be so prone to gamble or hedge 
against future price hikes. There will be 
a tremendous competition locally for 
the customer's dollar, resulting in sale 
•pon sale upon sale 

There will be many dislocations. 

Many retailers will wish they weren't 
located where they were. Yet with all of 
the problems there will be many who 
will find the golden opportunity that any 
situation presents. They will adapt, suc- 
ceed, and grow. 

J. Taylor Fish, Executive Vice- 
President, Nevius- Voorhees, George 
Street, New Brunswick, New Jersey. 

I 

COMMERCIAL SPACE PLANNING & INTERIOR DESIGN 

540 MIDDLESEX AVENUE ø METUCHEN NEW JERSEY ß 08840 201 494 1777 

WHEN YOU'RE 
TRYING TO 
FILL A KEY 
POSITION 
LOOK WHAT 

New Brunswick Plaza Building 
Suite 103 

303 George Street 
New Brunswick, N.J. 08901 

anagement 
ecruiters 

HAS GOING 
FOR YOU! 
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Alcoholism 

An $8 to $10 
Billion Illness 

by Janet Brodnar, 
Business Writer, 

THE HOME NEWS 

Dr. Robert F. Stuckey, vice president 

of operations at the Carrier Clinic in 
Montgomery, spends half his life--or 
so it seems--trying to convince em- 

ployers that alcoholism is a medical 
illness to be treated rather than a moral 

weakness to be disciplined. 

Stuckey's is a theory which many 
American businessmen find hard to 

swallow--and American businessmen 

are paying for their skepticism, to the 
tune of between $8 and $10 billion an- 

nually. 
That is the National Council on AI- 

coholism's estimate of how much alco- 

hol abuse and alcoholism cost U.S. 

business and government is lost work 
time. 

And that also is one of the points 
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which helped Stuckey convince more 
than 30 firms that Carrier's Industrial 

Alcoholism Program can accomplish 
what years of heart-to-heart talks can- 
not. 

During the first six months of the in- 
dustrial program, which began last 
April, 33 companies--including Public 
Service Electric & Gas, Eastern Air- 

lines, I.B.M., and Corning Glass-- 
referred a total of 65 employees to Car- 
rier's Alcohol Recovery Unit for treat- 
ment of alcoholism. 

"Many companies feel they have 
tried every approach to g•.t an employ- 
ee to cut down on his drinking, but in 

most cases, they have been taking care 
of him as a disciplinarian instead of 
treating his alcoholism as a disease. 
And that's why they have failed," ex- 
plained Jack Hynes, industrial program 
coordinator. 

Most companies also fail to under- 
stand just how important they are in 
helping an alcoholic recover from his 
disease, Hynes said. 

"An alcoholic's last stronghold is his 

job," he explained. "When the rest of 
his world is crumbling around him, 
when even he starts to have nagging 

doubts about his drinking, he can 

always rationalize by saying, '1 go to 
work every day so I must be O.K.'. 

Now, if we can get an employer to 
threaten the alcoholic's job, his last de- 

fense, then we are hitting at the core of 

the problem and we are taking the first 
step toward overcoming it." 

Presented with the alternative of los- 

ing their jobs, most alcoholics should 
come to Carrier's door voluntarily, 

Hynes said. Once they arrive, they live 
at the clinic for 28 days, during which 

they receive any necessary medical 
treatment for physical problems, under- 

go therapy, and attend movies, lectures 
and group discussions. 

Toward the end of his stay at Carrier, 

the patient meets with his doctor, his 
counselor, and representatives of his 

employer to map out a recovery plan 
and commit himself to that plan. 

"This is a sort of truth session for the 

patient", Hynes said. "He is on center 
state to admit that he is an alcoholic 

and to declare it is up to him to decide 
whether he will take that first drink 

again. If he takes it, he knows he 
should be fired." 

If the companies play a key role in 
getting an alocholic employee to come 
to Carrier in the first place, they have 

an even greater responsibility to make 
sure that employee sticks to his recov- 
ery plan, which usually includes mem- 
bership in Alcoholics Anonymous and a 
year-long program of after-care at the 
clinic. 

Unfortunately, of the 33 companies 
involved in the first six months of the In- 

dustrial Alcoholism Program, only nine 
are actively participating in the after- 
care plans of their employees. 

Those nine firms referred a total of 

26 patients to the clinic--one has died 
(not because of alcoholism), two drank 
immediately after their discharge, and 
23 are recovering. 

"We can tell a patient's chances for 

recovery by which company he works 
for", Stuckey said. "Many firms just 

won't get completely involved, and then 
they can't understand why their em- 
ployees drink again." 

Some firms--General Motors, Pru- 

dential, Kennecott, Bemis--have got- 

ten so completely involved that they 

-have implemented their own programs 
for treating alcoholic employees. 

FELLER & FEIST 

Insurors-Realtors 

Robert M. Feller 

Herbert K. Feist 

"Let us solve your business and personal 

insurance problems," ••1 
1215 LIVINGSTON AVENUE 7•t 
NORTH BRUNSWICK, N.J. 08901 I 
PHONE (201)249-9100 J.• 

AMPLE OFF-STREET PARKING•-•' 

A new, pleasant way to relax and enjoy 

your lunch. 

KAY'S GRILLE ROOM 
(Located in the "Elks" Building) 

40 LIVINGSTON AVENUE 

NEW BRLJNSWlCK, N.J. 
828-9001 

Luncheon-Monday thru Friday-11 am-2 pm 
Dinner Served Friday (only) 5 pm--9 pm 

PARKING IN REAR 
OF 

BUILDING 

The results of these efforts are im- 

pressive: Allis-Chalmers has reduced 
its absenteeism rate from 8 percent to 

3 percent and its discharge rate for al- 
coholics from 95 percent to 8 percent; 

DuPont reports a 66 percent recovery 

rate among its alcoholics, and the N.Y. 
Transit Authority estimates it sames $1 
million a year in sick pay alone. 

Stuckey and Hynes believe the key 
to the success of Carrier's Alcohol Re- 

covery Unit, individual company pro- 

grams, and organizations such as Alco- 
holics Anonymous lies in their nature as 

group efforts. 

"The most therapeutic thing about 
Carrier is that alcoholics live together", 
Hynes said. "When a patient comes 
here, he's usually depressed, hopeless. 
He knows he's tried everything to get 
this monkey off his back, but he can't. 

Then he meets a guy who's; been he•'e 
three weeks, who knows he's'going to 

face the future, knows how he's going 
to handle his problems. 

"And maybe, for the first time in 

years, the new patient has hope." 

RAMADA' INN 
ß F EAST BRUNSWIC 

BECAUSE . . . we're dedicated to 

making your business meeting a 
smashing success You'll find our 
friendly. experienced staff ready 
and willing to cater to your every 
whlrh 

Come. let us spoil you with courtesy. 
speed and efficiency You deserve 
It--you're making important decisions 
-- So you should leave the business of 
pleasure and comfort to us 

Try us -- we're in the heart of central 
N J right on Exit 9. N J Turn- 
pike -- easy to get tG from everywhere 
in the East We're near airports. high 
ways, byways -- only minutes from 
the heart of N Y C 

ß 160 handsomely decorated rooms 
(with some executive suites available) 
ß conference facilities to 1.000 'Gour- 
met catering facilities 'Outdoor and 
indoor Health Club 

OAM_A_DA' 
[• INN œt 

OF EAST BRUNSWICK 
EXIT 9 NEW JERSEY TURNPIKE 

Rt. 18 & Schoolhouse Lane / 

NATURAL 
GAS 

SHORTAGE 
Sometimes we feel we have to shout to make 

it clear that New Jersey and the rest of the 
nation are in the midst of a critical gas shortage. 
Domestic production of natural gas simply has 
not kept pace with the nation's rapidly increas- 
ing demand. This has forced PSE&G to turn to 
alternate sources and methods in an attempt to 
assure an adequate supply to our customers. By 
1985, we will need almost twice as much natural 
gas as we use today. Frankly, our success in 
obtaining and providing these new natural gas 
supplies depends on a myriad of governmental 
approvals at the local, state and national levels. 

PSE&G's customers, already seriously affected 
by restrictions in the use of gas both at home 
and in industry, now face even greater incon- 
venience and loss of comforts by a worsening 
gas shortage! 

Delays in obtaining necessary approvals for 
PSE&G's gas projects are resulting in even 
higher costs and prices in bringing natural gas 
to the market. This is especially true for liquefied 
natural gas which PSE&G hopes to import from 
Algeria. Without prompt approvals, we face the 
loss of our contracted supplies to other nations 
who are also equally negotiating for these gas 
reserves. In fact, without liquefied natural gas, 
PSE&G will simply not have enough gas to meet 
its projected customers' needs for 1975. 

We urge your support of PSE&G's efforts. In 
the meantime, you can also help by conserving 
natural gas at home and at work. In New Jersey, 
we can't afford to be without it. 

in New Jersey 
we can't afford 
to be without IL 

O PSEG 
Public Service, 

Electric and Gas 

Company 
10(O-'73 
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Area Manpower 
Review 
As shown in the Perth Areboy-New 
Brunswick Labor Area #243, N.J., pre- 

pared by Virginia L. Ware, Senior Labor 
Market Analyst 

New Plants and Facilities and 

Antici pared Shutdowns 
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Kendall Co., distributor of Bauer & 
Black pharmaceutical products, moved 
from Englewood to Kilmer Road, Edison 
on July 16, 1973. The firm employed 50 
at its former location and key personnel 
transferred to this area. 

P. J. Young's Department Store has 
opened a branch store in the Brunswick 
Square Mall in East Brunswick. The 
new branch is called the Nevius- 

Voorhees Mall Store. 

On July 25, 1973, Amboy Care 
Center started a facility on Lindberg Av- 
enue, Perth Amboy. A staff of 100 is an- 
ticipated. 

American Boa started"a facility on 

Highway #1 in Edison, at which 19 are 
employed. Operations began the latter 
part of June 1973. 

Daido Corporation is planning to 
move its corporate offices and eastern 
distribution operations to the corner of 
Centennial Avenue and Possumtown 

Road in Piscataway. Daido is an Ameri- 
can division of the Meisei Trading Com- 

pany of Japan and is one of the nation's 
principal suppliers of power transmis- 
sion. Occupancy of the new head- 
quarters is slated for the spring of 1974. 
The firm will employ 100 to 125 
workers. 

Mueller Climatrol Corporation, one of 
the nation's largest manufacturers of 
heating and air-conditioning equip- 
ment, is returning its headquarters to 
New Jersey. The company moved from 
Newark• to Milwaukee in 1969. The new 

headquarters operation is located at 
255 Old New Brunswick Road in Piscat- 

away. 

Litton Industries will phase out its 
Revenue Control Systems Division lo- 
cated on Hadley Road in South Plain- 
field. About 240 employees will lose 
their jobs by the early part of 1974. The 
company will help the displaced 
workers find new employment with 
other Litton Divisions or other compa- 

nies. There are eight Litton Divisions 

with 4,000 employees in New Jersey.., 
Three of these, Litton Automated Busi- 

ness Systems, Monroe, and Sweda In- 
ternational are planning to move to new 
facilities in the state. 
% 

McCrory opened a variety store in 
the Brunswick Square Shopping Mall 
on August 30, 1973. The store employs 
125 full-time and part-time workers. 

Lane Bryant opened its new store in 
Brunswick Square Mall on August 30, 
1973. The firm employs 20 to 30 
workers. 

Other new facilities at the Brunswick 

Square Mall which employ less than 25 
workers include: Tami Shops (5); Riv- 

erboat Fashion Boutique (5); The Ba- 
kery (5). 

Stop & Shop has opened a facility at 
185 Amboy Avenue, Edison. The store 
employs 115 workers. 

DeBartolo Corp. started a facility at 
Route #18 and Rues Lane in East 
Brunswick on August 23, 1973. The 
firm employs 14 workers. 

On June 1, 1973, Cloth World of Co- 

Ionia, Inc. opened a facility on Route 
27, Colonial Plaza in Colonia. The firm 

employs 20 workers. 
On June 21, 1973, Fotomat Labs 

Inc., a subsidiary of Fotomat Corp. of 
California, began operations at 7 Kilmer 
Court in Edison Township. The firm em- 

ploys 66 workers. 
On August 31, 1973, Bergen Drug 

Co. moved from South Brunswick to 

Pine Brook in Morris County. The firm 

employed 62 workers. 

Messing Health & Extended Care Fa- 
cility closed on September 10, 1973. 
The firm employed 120 workers The 
facility has been purchased by Perth 
Amboy Nursing Home and reopened on 
October 1, 1973, with 150 employees. 

Hamilton Nursing Home, Somerset, 
went out of business in June 1973. The 

facility employed 34 workers. 
Smith, Miller, & Patch closed on Sep- 

tember 30, 1973. The last 50 employ- 

ees were laid off on September 21, and 
five workers were retained to take care 

of equipment maintenance and clean- 
up. 

Allied Plant Maintenance Co. of 

N.J., an employment servicing agency 

which manages the warehousing, 
maintenance, and janitorial servicing 
for the Firestone Tire & Rubber Com- 

pany at its plant, started a facilty on 
Station Road in Cranbury on September 
17, 1973. The firm employs 102. 

Parfums Rochas Inc., one of 

France's leading fragrance houses, will 
construct a manufacturing facility and 
distribution center on Centennial in Pis- 

cataway. The new plant is expected to 
be completed in a year. 

In September 1973, Mr. Jerry Horo- 
witz purchased the Raritan plant of L. 
Gidding & Company. The new firm, 
called B. J. Sportswear, will manufac- 
ture women's blouses instead of chil- 

dren's dresses. All of the 40 employees 
will be retained by the new company. 

Daniels Home Center suddenly 
closed its store on Route 18, East 
Brunswick because of economic rea- 
sons. All merchandise has been 

checked and packaged for return to 
wholesalers or shipment to other 

stores. All of the 75 remaining employ- 
ees were permanently separated at the 
end of October 1973. 

In April 1973, Galbraith-Pilot Marine 

Corp. began operations at 166 National 
Road in Edison. The facility employs 31 
workers. 

Plans for the Bridgewater Regional 
Center, to be located at the intersection 

of Route 202-206, Route 287, Garret- 

son Road and Eighth Avenue, have 
been submitted to the planning board 
by the Redevelopment Agency. About 
37 companies have shown an interest 

in the shopping center including R. H. 
Macy. J. C. Penney, Vornado, Path- 
mark, Tony's Pizzeria and Restaurant, 

Karrow, Epstein's, W. Berman & Co., 

W. T. Grant, McCrory-McLellan-Green 
Stores, M. Piancone Manufacturer and 

Distributor, Endicott Johnson, and 
Sheraton Inn. 

Northern Community Management 
Corp. has opened a facility at Apple- 
garth & Half Acre Road in Cranbury. 
The firm is the management corpora- 
tion for the retirement village of Clear- 
brook, and is responsible for managing 
all areas pertaining to public services 
such as nursing staff, golf course, snow 
removal, grounds maintenance etc. for 
purchasers of Clearbrook homes. Per- 

sonnel at present consists of 20 

workers and is expected to increase to 
50 to 75 by September 1974. 

Great Northern Capital Corp., a 
Toronto, Canada real estate company, 
has purchased more than 2,100 acres 

of land in Middlesex County for "resi- 
dential, commercial, and industrial de- 

velopment" within the next five years. 
The land is located in Monroe Town- 

ship, South Brunswick, and South 
Plainfield. Hornsmith International of 

Teaneck, a subsidiary of the company, 
will direct the development program. 

A 25-1ot industrial tract in Franklin 

PERTH AMBOY-NEW BRUNSWICK LABOR AREA PROFILE 
(Middlesex and Somerset Counties) 

Key Work Force Estimates 
(in thousands) 
Annual Averages Percent Change 1971 to 1972 

1972 1971 Area N.J. U.S. 
Total Work Force I 346.0 339.4 1.9% 1.8% 2.9% 
Nonagricultural Wage and 

Salary Employment 293.3 286.3 2.4% 2.2% 3.0% 
Manufacturing Employment 109.6 110.4 -0.7% -0.5% 2.2% 
Manufacturing as Percent of 

Non-agricultural Wage and 
Salary Employment 37.4% 38.6% -3.1% 

(N.J.) 30.6% 31.4% 
(•S.) 26.0% 26.2% 

Three Largest Industries: 
Chemicals 27.4 24.2 2.1% 
Primary Metals 9.3 9.4 -1.1% 
Electrical Machinery 10.2 11 I -8.1% 

Nonmanufacturing Employment 183.7 175.9 4.4% 3.5% 3.3% 
Three Largest Industries: 

Wholesale & Retail Trade 62.8 60.0 4.7% 
Service & Miscellaneous 35.5 33.2 6.9% 
Government 48.5 46.0 5.4% 

Unemployment 23.0 24.3 -5.3% 1.3% -3.1% 
Unemployment Rate (%) 6.6 7.2 -8.3 

(N.J. Rate) 6.9% 6.9% 
(U.S. Rate) 5.6% 5.9% 

Percent Change 
July 1, 1972 July 1, 1971-July 1, 1972 

Labor Area Population 805,450 1.1% 2 
N.J. Population 7.382.085 1.1% 2 
U.S. Population 208,837,000 0.9% 3 

I All work force estimates based on 1972 employment benchmarks. 
2 Labor area and N.J. population data from Division of Economic Development, Office of Business 

Economics. 

3 U.S. population data from U.S. Departmeni of Commerce, Bureau of the Census, Current Population 
Report P-25, No. 496, February, 1973. 

has been approved by the planning 
board. The tract, located near Campus 
Drive and Weston Canal Road, will be 
called Mack-Midway. Three of the lots 
have already been committed to the 
Singer Company and the Ortho Cor- 
poration. The only obstacle to construc- 
tion is compliance with Somerset 

County restrictions, such as precau- 
tions against flooding and environ- 
mental problems. 

Roger Pickar, a New Brunswick resi- 

dent who found the costs of starting a 
new business prohibitively high, found- 
ed a new firm, Space Creators Inc. The 
new company will offer to potential new 
businesses a custom-decorated private 
office and showroom: sophisticated of- 
fice equipment; a library of popular, 
business, and professional journals; 
meeting rooms; auditorium; a tele- 

phone message service; and a recep- 
tionist-all for an average monthly rent 
of between $125 and $325. 

Janitorial services and utilities are 

included, and secretarial and book- 

keeping services are available on an 

hourly basis. Space Creators already 
has 13 tenants for its facilities, which 
are under construction at the Miracle 

Mall, soon to be called the American 

Mall, on Route 18 in East Brunswick. 

Eight former stores at the mall are 

being converted into 75 skylighted of- 
fices, and Space Creators expects to 
accommodate 150 businesses eventu- 

ally. Each tenant will have his own of- 

fice; the reception area, library and 
conference rooms will be common fa- 

cilities available to all businesses. 

Construction of a $3 million addition 

which will double the size and produc- 
tion capacity of New Jersey Steel Corp. 
in Sayreville, will begin this year. The 
170,000 square foot addition is sche- 

duled for completion in January 1975, 
and will increase employment from 200 
to more than 300 workers. 

The 250-acre tract at the corner of 

Grandview Avenue and Fairview Ave- 

nue in Montgomery Township has been 
rezoned from agricultural to industrial 
to permit the construction of a pro- 
posed Johnson & Johnson plant. The 
company plans to produce a new dispo- 
sable diaper at the plant. The first build- 
ings will house research and industrial 

facilities. The firm will initially employ 
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Manpower Review (cont.) 

about 400 workers, but may eventually 
employ more than 1,200 persons. 

Plans have been submitted for con- 

struction of a shopping mall at the inter- 
section of Amwell Road and Route 206 

in Hillsborough. The center will be 

called Mar-Nel Shopping Plaza and will 
open with more than two dozen stores. 
In addition there will be a theater, su- 

permarkets, home and houseware 

centers, gift shops and other satellite 
stores. 

The North Brunswick Planning Board 
approved a site, plan for a new 
$500,000 industrial plant. Kanematsee- 
Gosko Inc., a Japanese firm, is inter- 
ested in locating in the Morrison Indus- 
trial Campus near Elizabeth Street for a 
specialty steel operation. The firm, 

which will relocate from Rahway, will 
have an underground truck loading 
dock. 

The Prudential Insurance Co. trans- 

ferred its Ordinary Policy Service De- 
partment to Woodbridge in August 

1973. Approximately 170 workers 
transferred. The firm is still in the 

process of transferring and centralizing 
some operations outside of Newark. 
Late in 1974, the Eastern Home Offices 

administration operations will move 
about 300-400 workers to South Plain- 

field. By early 1975, employment at this 
facility is expected to increase to 
900-1000 as further consolidation takes 

place. 

During October 1973 Sea-Land Ser- 
vice Inc. transfered about 200 office 

personnel from Elizabeth to New 
Brunswick. "• 

Plans for 1,600 acres of office, light 
industrial, and residential development 
have been presented by Princeton Uni- 

versity to the Plainsboro planning 
board. The development will be built 
around and will encompass the univer- 
sity's Forrestal Campus, and will be 
constructed over a 15-25 year period. 
According to the plan, 600 cluster-style 
townhouses would be built on 80 acres 

of land between Route I and Carnegie 
Lake. A horse-shaped belt of land sur- 

rounding the Forrestal Campus on the 
north, east, and south side would be 

developed for light industry, office 
buildings, and recreational uses. The 
university has already announced that it 
will buy a 228-acre tract north of For- 

restal Campus as part of the horse- 

shoe. The university has a buyer for 70 
acres of it--the Robert Wood Johnson 

Foundation wants to build its head- 

quarters there. Another 465-acre tract, 

which would complete the horseshoe to 

the east and south would be jointly de- 
veloped by the university and its 
present owner, Walker Gordon Labora- 
tories. 

National Starch and Chemical Corp. 
will purchase the Johns-Manville Re- 

search Complex in Findern. Most of the 
firm's headquarters staff now located in 
New York will move to the new site in 

the spring. 

(• (201) 846-7300 ... •=ANNING PERSONNEL 
OF NEW BRUNSWICK, INC. 

Help yourself to "the service that 

made FANNING famous." 

HARDCOVER BOOKS 

Popular Fiction and Non-Fiction 

80% BELOW PUBLISHERS' PRICES 

BOOK CENTER 124 Church St. New Brunswick 

• PHOTOGRAPHIC & AUDIOVISUAL 

½AMEP. ASHOP EQUIPMENT 
• (•1' ,•.. I•w •w•. N.J. 

Sales and Rentals 545-4440 

Middlesex Building 
Service 

Gener.! Cleaning Contrnctors 
109 Paterson Street 

New Brunswick, N.J. 
249-4343 Ext. 1910 

ß 
792 HAMILTON STREET 

SOMERSET. NEW JERSEY 08873 

Complete Line of Texas instrument 
Calculators 

J. Joseph Connor Agency 
GENERAL INSURANCE 

Charter 9-7777 79 Paterson Street 

New Brunswick, N.J. 

Clarke Permanent Division Temporary Division 

Certified Employmen t Consultan ts 
(201) 549-2020 

495 Main Street Metuchen, N.J. 
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•IP• •PEED• 
INSTANT PRINTING CENTER 

.., ]. 3 ELM ROW New Brunswick, N.J.O$901 
, 

246-7990 

Interested in the 

MARKETPLACE? 

To place your ad for one year, 
call the RVRCC at 545-3300. 

Coming in 
CENTRAL NEW JERSEY 

' 

FEBRUARY 
TRANSPORTATION 

I ntracity and intrastate'transportation is viewed relative to changing environmental 
conditions, safety requirements, and consumer buying habits and traits. A great ad 
buy for car dealers, fleet leasing companies, and area firms involved with shipping, 
trucking and delivering of goods, as well as related services. 

MARCH 
REAL ESTATE 

valley 
reionm 
cliamber 

of 
commerce 

Area development trends, housing buying habits, and cost statistics provide an ex- 
cellent advertising opportunity for real estate companies, insurance and mortgage 
firms, builders, service firms, home furnishing sales, and a myriad of other related 
businesses. 

APRIL 
FINANCE 

This issue is a prime buy for banks, savings and loans, investment brokers, finance and leasing firms, and many 
others with an interest in the dollar. Articles will be prepared by professional representatives in the field. 

MAY 
TRAVEL 

The tourist trade, vacation, ideas, airline facilities, and travel agents will be the subject of this edition of 
COMMERCE. Recreational facilities and New Jersey's historical sites of interest will be featured, as well as 
local and regional hotels, motels, restaurants, and entertainment. 

JUNE 
COMMUNICATIONS 

The history, development, and present state of the communications network of the region that includes radio, 
TV, newspapers, ad and PR firms and graphic arts companies. An excellent advertising opportunity for thes.e 
firms and companies that supply them and keep the flow of communication moving in this area. 
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To reach the business, industrial and 
professional leaders of the Raritan Valley Region, 
advertise in COMMERCE 

ADVERTISE IN COMMERCE 
RARITAN VALLEY REGIONAL CHAMBER OF COMMERCE 

79 PATERSON STREET, NEW BRUNSWICK, NEW JERSEY 08903 ß (201) 545-330•0 
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The Raritan Valley Regional Chamber of Commerce 
and its affiliates 

encourage you to do your part to conserve energy. 

HOW TO CONSERVE ENERGY 
The following ideas and suggestions will help all of us to do our part, at work, 
at home, and on the road to meet the challenge to save energy. 

AT WORK 

1. Dress comfortably in anticipation of tem- 
peratures being lower or higher than usual 

2. Turn off lights when not in use 
3. Avoid using electric space heaters for 

your personal comfort 

4. Allow a little longer to get to work 
5. Keep all doors and windows which admit 

cold air closed 

6. Operate company motor vehicles care- 
fully in accordance with company rules 
and ensure that maintenance is on sched- 
ule 

7. Look for energy wasting situations or prac- 
tices and suggest corrections 

8. Follow company energy conservation 
guidelines 

ON THE ROAD 

1. Use public transportation to work and 
shop 

2. Organize carpools to work and for shop- 
ping trips 

3. Follow efficient and economical instruc- 

tions on automobile operation and main- 
tenance; keep car tuned and tires proper- 
ly inflated 

4. Obey traffic laws and speed limits; avoid 
fast starts; drive at 50 mph or less 
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